
The challenges Dispelling the myths

STEP

1
Tourism is just a bunch of low-paying 

part-time jobs.

Jobs in the tourism industry
- Small business owners: This is it - a family wage job or bust. 
- A ladder of opportunity, path to the American dream. 
- Beginnings in travel - reach $81,900 in peak salaries 
  (Average peak salary: $78,000) 
- San Diego: Restaurant workers average $28.75 an hour. 
- An opportunity for non-college educated residents. 
- Fantastic entry into the workforce for youth. 
- Provides flexible “second income” opportunities.



STEP

2
Tourism is not economic development.

Economic development
The core to economic development is finding ways to  

improve the local economy. 

In the end, it’s about cash. 
To win, you need to import more than you export.

Don’t let ANYONE tell you that tourism is not  
economic development.

STEP

3
We’d have tourism anyway.



True
If you have people living in your community, then you have tourism. 

But are you getting your fair share? 
Are you leveraging it to increase spending locally?

The marketing pitch

The very bright future of Rochelle is  
starting right now. We hope you’ll join us!

What are we doing and why?



1
To put Rochelle “on the map” as an amazing 
place to live, raise a family, own a business AND 
to visit.

2 To differentiate us from the other 1,298 communities in Illinois. 3 To develop a stronger year round, sustainable economy.



4 To create jobs for our youth and to bring back those who’ve already left. 5 To help make our downtown a showcase for our residents and their visitors.

10
Reasons why tourism can help us  

accomplish these goals

The top

1
Tourism is the purest form of economic development



People come, spend money,  
then go home.

And they tell their friends about the experience.

2
Tourism is the front door to our non-tourism 

economic development efforts



They come first (or come back) and want to stay Site selectors, real estate agents & advisors, investors, people looking for opportunities.

Is this the kind of place they’d want to live in? Their employees? Is it thriving & active?



3
It is the #1 industry for small business in North America

Whether they are activity vendors: bike, canoe, kayak rentals, artisans, food trucks…

Fishing guide services, winter sport businesses, retailers that support them… Locals help you break even. Tourism provides the profit & success.



If we want our youth back, there is no place better to start than with tourism.

4
It is the fastest growing industry in nearly every state & province

Are we getting our fair share?



“As one of America’s largest and fastest-growing employers,  
the U.S. travel and tourism industry GREATLY impacts regional economies.”

White House report, May 2014

We need to invest in tourism - product development & marketing.

- Quality of life 
- A great downtown 
- Opportunities for our youth 
- Community development 
- Tax base

“Tourism is actually one of the best drivers of economic growth for the foreseeable 
future. It is growing at an annual average of 4.4% and will stay that way for the next 

ten years, outpacing the overall economic forecasts.”
Helen Marano 

World Travel & Tourism Council

We need to have a seat at the party.



5
The number one reason people travel is to visit 

friends and family.

6
Tourism is a big boost our downtown revitalization efforts.

After all, the number one activity of visitors - in the world - is…



…shopping, dining and entertainment in a pedestrian-friendly setting. …80% of non-lodging spending takes place.

Think Downtown Disney.

7
Tourism fills the “leakage gap” of locally earned money 

spent elsewhere.



…whether online …or shopping excursions elsewhere.

8
Tourism is about and promotes “quality of life.”

For the first time in North American history, quality of life is leading economic development.



9
It’s the best promotional tool any community can have.

For every dollar spent on tourism, you will see a $7 return: 700%

Visitors spread the word about you faster than locals - at NO COST to you!

10
It saves us as locals $$$ in taxes we would otherwise have to pay.



So here’s what we’re doing

www.rochellehub.com
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"One cannot think well, 
love well, sleep well,  

if one has not  

dined well."
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FUN
Food

and ridiculous!"
being silly

&
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minds of its people.
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#1
SKYDIVING

“life happens
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at the end of your

comfort zone"
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“life is about moments: 
Don't wait for them, 

create them!”
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Your
TABLE
IS WAITING



The Best of
rochelle

www.rochellehub.com
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www.movetorochelle.com
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“Never get so busy making a living that you forget to make a life.”
we meanQbusine$$

* * * * * * * * * * * * *

[FU
N

Business  Opp ortunities in

rochelle



You see

We are the city’s “ad agency” 
Public relations and social media firm 
We’re all about product development 

We are all about locals first - visitors will follow 
We are your booster club

And we can use some great cheerleaders.



The very bright future of Rochelle starts right here, right now

Please join us!

The formula

1. The future is about to arrive 
2. The goals (evoke emotion) 
3. How tourism can help, its benefits 
4. So here’s what were doing (visuals) - build excitement 
5. This is our passion (build support) 
6. We need cheerleaders 
7. Please join us (call to action)


