How to Create & Distribute
Low-Cost, High Impact
Video Content

Presented by Roger Brooks

< Destination Development
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priority o
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I Video holds our attention longer than other forms of media

R 1S A MOBILE APP

Can you imagine the S
DDA Resource ’ 'FEELPR
Center with 70
‘white papers”

on this or any other
subject?
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Videos go viral:
éhovv often do blog
articles”
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Making travel easier: How to pack for 2 two-wesk tnp withou: checking a bag
757,488 vews
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Z Online video now accounts for 80% of all web traffic

end 88% more time on websites with video
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Detter than the written word
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If @ picture is worth a thousand words, imagine what video is worth!




A one-minute video is worth a whopping‘ 1.8 million words
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90% of information transmitted to the brain is visual
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We are 20 times more likely to share video than the written word
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? Social media is built for photography and videography.
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When you evoke an emotional response, we remember it
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Bottom line
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We are going to create a two-minute video promoting

the world's largest kaleidoscope store
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7 Quick Tips
for créatino, great,
G- COStY eos

Add your v0|ce Or SOMeone vvhos enthuaasﬂc'
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No elevator music PLEASE! And no music-only videos!
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) l Audio is just as important as the picture: Use a mic!
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4 Keep y_our VIJEOs to less than two-minutes™




5 Provide use_ful information
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7 Authentic is key It doesm nave to be overly pohshed'

Equipmen
for creating great,
lOW-COSt VIdeos
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Mobile phones are great for video:
- Top-rated phones:
- Later model iPhones
- Later Samsung Galaxy models
- Later model Google Pixel phones

DJI Osmo Pocket

3-Axis stabilized gimball
Active track

$350 U.S.







GoPro Cameras
-Too wide angle
-Great for exteriors & broad expanses

DSLR cameras
- Expensive
- Large
- Intrusive




Sennheiser ClipMie Digital
$200




VidPro XM-L

- Lavalier

- 20’ of cable ‘
- Great sound @

tive: Shotgun mic




simple | fast | llent quality:
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Sennheiser C
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When possible keep your elbows to your side to add stability
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Two hands makes the shoot more stable when using an extension rod or selfie stick
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In selfie mode don’t make it obvious your hand is outstretched holding the selfie stick
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Wear a shirt or blouse that contrasts with
= the background, but is also slightly darker
ES the lavalier mic is not so obvious.

d in post-production
S G AT AR LR SR 47




| The two mics mounted on top of
~ | the Zoom F1 are for separately
".1 recording ambiance noise:
:, - Sound of a county fair
- A concert
- Ocean waves or water feature
£ S~ Ambient sounds downtown

".N‘ - Kids playing
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RODE

kit.com/influencers

Influencer Gear

Sam Kolder's YouTube and Zoalla's YouTube Equipment  RiceGum's YouTube
Instogram Gear Setup Equipment for Viogging

s

Markipiier's YouTube Logan Pauf's YouTube Video  LaurDIY's YouTube
Channel Equipment & Gear  Equipment for Vieaging Equipment for Viogging

Kaushal Beauty'sinstagram  KathieenLights's YouTube Kandee Johnsan's YouTube
A YouTube Setup Equipment for Vieaging Equipment for Viogging




for creating great,
low-Cost videos

FiLMiC Pro

e Apple | Android
Excellent features
Easy to learn
Easy to use
$15

MoviePro

e Apple | Android

e Fasy to lean

e Fasyto use
Switch to selfie-mode
during filming

$6




canva.com

- Video screen shots

- Video posters

- Social media posts
Easy to use

All kinds of templates e

Freel
Pro: $15 month
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Design anything.
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The Royal Tyrrell
Museumin:
Drumheller,, w7,




The Royal Tyrrell
Museum in ‘
Drumbheller,
Alberta. 558
Flat out ama2y

HOWTOPACKFORA o
2.WEEK TRIP WITHD,

The content 956
{for creating @reat,
flow-cost videos




Pre-production

- Knowing what you're going to shoot
- The location | sun | shade | angles
- Subject matter

- Photo releases

- A script

- The shot list

Production

- Shooting the segments
- Capturing B-Roll footage

Post-production

- Editing the footage

- Compiling the story

- Editing | adding audio

- Adding openings and credits

e

Elements of a great, low# co‘ ' .

e On-camera appearances persﬁty
® | 090 animation (intro) .

e The wde&self (typically numer: dited shots)
e Off-camera voice over , f

e Animations (like maps showi 9 cations)

e Background music (royalty Af é) d

e | 0go animation (close)




The film shoot guidelines:

-Shoot iF1080p formatwide sgreen
_Exceptffor Instagram (Upright)
-Avoid #ising the ouilt-in’ micrephone
-Do N®T usetthe digital zoom

-Use both hands whenever possible

When you show clips of great places
ALWAYS add text to the video showing the location
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_, H Post production
)y TER for creating great,
> low-cost videos

‘But | don't want to have to edit my videos!”
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Video editor | editing

My advice: Contract it out

fiverr.com




fiverr.com

NEED SOME
by M
t $ l/ EDITING? [ e ]

upwork.com

Hire freelancers.
Make things happen.-

How it works

0O 2 6 9




upwork.com

Video editing software




IMoe
Turn your videos into
movie magic.

apple.com/imovie/

Make hodes

Easy. From the first
scene to the last,

Discover your creative
potential with Movavi Video
Editor for Mac!

Dream b experement, and eate tremnieng
ket 0yt MO

e

Start Your Multimedia Fun Today

ol ir what yertrm kg for. sns e e for vox.

movavi.com ® o e e

Try Movavi Video Editor for Mac

Want S hing Different?




Pl Cot o - -

Our most stunning take on
post-production.

Editing, audio, motion
graphics, and delivery.

New Metal engine 360° video editing and
coming this fall. VR headset playback.

Other editing software solutions

iMovie Free MacOS

FinalCut Pro $300 MacOS

Pinnacle Studio Pro  $13 i0S

Pinnacle Studio Pro  $30 Android

Pinnacle Studio Pro  $80 Windows

Pinnacle Studio $3 i0S

PowerDirector 365  $80 Windows

Adobe Premier Pro $21 mo. Windows | MacOS
Adobe Premier Rush  $10 mo. Android | i0S




Logo animation or intro clip

Get 20% off! Use: FIVERRSTARTNOW20 at Checkout
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Royalty—fréé DACKground music
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13 Fantastic Places to Find Background
Music for Your Video Content
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13 Fantastic Places to Find Background Music for
Video

Epikeenic Sound
ingh:

CMudpf «

Bansound 0 a

Fruplay
Music

Amnzon Music IncompeTech
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Look for “royalty free
background music”

fiverr.com

Stunning Music
for Video
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https://later.com/blog/music-in-instagram-stories/

Creative Common
(CC License




All the elements of your video are copyrighted by the creator

You “license" the use of them unless:

¢ CCO: Completely free

e CC-BY: Attribution

* CC-BY-SA: ShareAlike

¢ CC-BY-NC: NonCommercial

¢ CC-BY-ND: NonDerivative

Royalty free: You can download, use, remix, share and do
anything else you want with this track, and you don’t have to
credit the artist.

You can use this however you'd like, but you need to provide an
attribution link to the original artist.

With this license, you need to make anything that uses the piece
of music available under the same license.

This track can’t be used in anything that’s intended for monetary
gain, including monetized YouTube videos, without written
permission from the artist.

You can’t put this track in a video without written permission from
the artist.
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Distributing

low-cost videos




Posting your video

Introductory video

- Top of your YouTube channel
-Your home page

Content videos

- Under each of your drop-down menus

- On all of your social media channels

- Covert blogs to viogs | include transcription for SEO

The Ultimate Social Media Image Sizes
Cheat Sheet for 2019

L MCN N Nin!

Profile Photo  Profile Photo Profile Photo  Profile Photo Company Logo
400x400 110x110 360x360 600x60( 300x300

Photo Size Photo Size Photo Size Feed Pins Photo Size

1200x675 1080x1080 1200x628 600x900 1200x628

Header Photo Cover Cover Company Cover
Image Thumbnail Photo Photo Photo
1500x500 161x161 B20x312 600x600 1536x768




Examples
of low-Q0St &
Nignsimpact Videos .

Bethel Woods, New York

e nttp://bit.ly/DDABethelVWoods

e .25 long

e Great on-camera host

e | Ots of details

e Does it make you want 10.go there?
® 62 clips




The alternative | additional content:

Have your visitors, locals and everyone else
create video and photography for you!

Reach out to social media influencers who have.the
gear, the personalities, and they provide a third-
party endorsement

Nellie Bly Kaleidoscope Shop

e | ength: 2:13

e 8-second “what'’s this about”

¢ | 0go animation

e ONn camera appearances

* Mixed with several on-site clips

e | ots of details

® 10 clips

e Does it make you want to go there”




Here's to creating your

amazing low-cost videofeontent

in linkedin.com/in/rogertrooksintl

YW @Roger_Brooks

£ facebook.com/RogerBrooksintl/

@) travelwithrogerbrooks

travelwithrogerbrooks.com

Development
Association




