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Words & phrases that
work every time and
will increase sales

Presented by Roger Brooks

97% of community based marketing is
ineffective

« Why? Because our minds filter out anything that
doesn't appeal to us directly

« To win in the marketing game you must: jettison the
generic
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Words and phrases to avoid:

« Explore «Closetoitall

« Discover « Right around the corner
« Outdoor recreation «Your playground

« Unlike anywhere else « So much history

« So much to see and do « Purely natural

« The four season destination « The place for all ages

* Where the seasons come to life «..and so much more!

« Historic downtown «» Home away from home
« Center of it all « Aslice of heaven

« Best kept secret «It's all right here

+We haveitall « Recreation unlimited

« Experience... « The perfect getaway

« Visit (name of town) « The place for families

» Beauty & heritage « Start your vacation here
« Naturally fun « Recreational paradise

Words and phrases to avoid

« Explore

 Discover

« Outdoor recreation

+ Unlike anywhere else

« So much to see and do

« The four season destination
« Where the seasons come to life
« Historic downtown

« Center ofitall

+ Best kept secret

« We haveitall

+ Experience...

« Visit (name of town)

+ Beauty and heritage

+ Naturally fun

+ Gateway

« Closetoitall

« Right around the corner
+ Your playground

+ So much history

+ Purely natural

« The place for all ages

+ ...and so much more!

« Home away from home
« Aslice of heaven

« It’sall right here

The problem: you're not doing anything wrong, you're

doing what everyone else is doing!

Wisconsin

). Bayfield & the Apostle Islands
nd lighthouses: Door County
Football experience: Green Bay
Shopping: Appleton & the Fox Cities
Kids & Family: Wisconsin Dells
Summer ng: Green Lake
The resort experience: Lake Geneva
Corporate retreat: Kohler's American Club
Blue water fishing: Kenosha, Sheyboygan
Flying & airplanes: Oshkosh

Wisconsin

« Kayaking: Bayfield and the Apostle Islands
+ Beaches and lighthouses: Door County

+ Football experience: Green Bay

« Shopping: Appleton and the Fox Cities

« Kids and family: Wisconsin Dells

« Summer boating: Green Lake

- The resort experience: Lake Geneva

« Corporate retreat: Kohler's American Club
« Blue water fishing: Kenosha, Sheyboygan

+ Flying and airplanes: Oshkosh

- These are the things that set them apart

Destination Development
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STATE TRAVEL GUIDE

Where do I go for...

ABILENE'S #1 ATTRACTION

Fe
ride the Safari Express!

ABILENE

BANDERA, TEXAS -
Where do | go for... There were 60 ads in the 2013 Texas M - Gy Gt oo
. Equestrian? Travel Guide e/
. The best single track biking? + Assignment: write down the ones where you would
REALLY go to their website or that REALLY close the
- Visual arts — education, shows, etc. sale
- Bestroad biking? - Note: the same rules for print ads apply to brochures,

. Festivals? digital marketing, radio, television and video

« Cross country skiing?
« The best health and wellness destination?
« Parasailing or sky diving?

H 7 " Brecze ntoBeaumont ond o Jiappe to
« Bestfly fishing? B et e
| BRI

il

8 and workd-coss ontiuing.

The rule: Don't be all things to all people. Promote your
truly “Unique Selling Proposition”

What to do: Give the state or province something to
sell other than a list of what everyone else has , TEXAS

exas. Real Fun.

er Sports
ion in the Piney Wood

WhyCedarillcom -
9722915132 Find 0 fun s

www.DestinationDevelopment.com
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COME

FOR THE
CULTURE.
STAY FOR
‘THE SPASS.

GRAPEYVINE

e GrapevineTexasUSA.

Come explore the

It i anclent rock art. - 4 PLAY 2
RS | - . Ttnera Jils- :
sounds of the past YEE-HAH === LEGENDARY HISTORY Gonzales Texas

and present that MEETS OLE! : CRAZY G0OD TIMES B e,
Del Rio has to offer. 5 v

eld o i E Weinvite youto*Come and Take It today.
Goun o . i = S shabsrireion
. gt o Secoreofsevenmuscums
omertaganssroce £ : o : : ot

ePais '

HISTORICAL ATTRACTIONS + MUSEUMS.

Del Rio Chamber of Commerce f
1-800.889-

8149 www.drchamber.com

(940] 3252557

€ITY OF CoWBOYS AND CULTURE.

FORTWORTH {4

Texas Made Here

‘What says Texas more than a Resstol Cowboy Hat? Take hom 2 prtof Texas

oy hats
ntand

GARLAND

1938,

__—
BOS7B.4505 = 40SBERION
wworangetas.org

Rediscoven oun ﬁﬂam.
Laredo Convention and Visitors Bureau
WWW.VISITLAREDO.COM

TR W

) Mstionprawtaszsoon
prips—n—
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Tour, TasTE AND ToasT
N LuBBOCK

o, th

PEAR

You might have heard of one of our suburbs...Houston? My kids really liked being
in the middle of everything
and my wife and I really

liked that we weren’t.

of YOUR next N oo o
-
VACATION! et [RMLANO

A4
£ facebook.com/planocvb 1800-81-plano * planocvb.com

SANANGELO 00 7205

Douwnhome ~ Uptown ~ Goodtimes

< Dl;(over Sonora, Texas

where you will find a richWestern heritage,
historic downtown, unique shops, natural
e variety of activities to enjoy.
ren rms of Sonora.

800.SOPADRE «

www.sopadre.com

isthe place.
od sl s

s vereoutawed

andfipfops e considen o e
here you an goss st s ajt s

« New Shops.
« New Wineries
* New Restaurants|

* Audie Murphy/
Cotton Museum

Coming Soan
«Collin Street Bakery.

« Restored 19305 Texan Theater

Grenille - 45 minutes from Dalis,

theGatoway tosconic East Texas.

(W areenvillechambercom

SOMETH\NG GOOD
IS WAITING \

e

wwwisitmatagordacounty.com - 877-TRVL-FUN

A Destination with | testeiesan

15 minutes from
Real Texas Flavor mm:,ﬂ:;
it attractions

e

—— TE X .
www.realtexasflavor.com + 800-541-2355 [RESITRRSE Flvar

18aSUIeS

88 Hill Country

Pioneers &« Patriots

Providing America’s Solutions fet es 100 Years!

S f - 5
Gy ). McKinney:
5 Unique by nature.

Far from ordinary!

M-CM! VisitMcKinney.com

Upique by vabure 838-649-8499

Sherman

CLASSIC TOWN. EROAD HORIZON.
SHERMAN IS,

AR
5

ot

R °‘\‘ %‘\3

Wichita Falls
v unique

Great Parks.
Great People

exciting

Driving Tour Request Your
Hioric Young County, T&®| DR VING TOUR
MAP & CD
Contact the
Graham Convention
& Visitors Bureau
1-866-549-0401

Your jaw
WILL DROP.

~ SUGAR LAND
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ABILENE'S #1 ATTRACTION
SN Abile

Stay and 7lay A0S Al it
City of ridethe Safari Expres

Woodcreek 7]
ABILENE

The problem with almost all of them: Abilene - at least promoted something

« Clutter, generic, clever (attempts), place first speaﬁc

. Boring - didn’t get my attention « Seeing people feeding the giraffe sells an
experience

« Generic - nothing different worth a special trip
+ Cluttered - too much going on

+ All things to all people

+ Nothing that appealed to me personally

« About places, not things to do

+ In the case of Texas, too much “cowboy” and “real
Texas”

« 23 -promoted the city or county first
+ 20 - very generic

+ 10 - cluttered

« 3 -trying to be clever

« 4 —good or close to being effective

www.DestinationDevelopment.com
Copyright © 2017 Roger Brooks International. All rights reserved.

Lost Pines region
+ Pulls you into the body text

- Simple, one photo, personal

Destination Development
Association
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Your jaw
‘WILL DROP.
o

Galveston Seguin Sonora
- Gives a reason to go there - Perspective, come and « The title pulls you into the text - Started well, but lost focus — too many things
etit
9 - Effective use of one simple graphic « Remember: Clear is more compelling than clever

« One photograph .
- Sell experiences over places

« Simple, clean ad
'mp .« The4U’s
« Useful
+ Urgent

+ Unique

www.DestinationDevelopment.com DeStll’!at!On DeVEIOpment
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)
-

Y%k 7 T ] IN KENTUEKY YOULL FIND AILS FOR EVERYONE.
YOU CAN'T ANSWiER "; . R HIKING TRAILS; HORSEBACK RIDING TRAILS, MOUNTAIN BIKING TRAILS,

THIS C ALL 3 . HB[]URB[]NTRHIWBREWGRHSSTRHIL AIND THERE'S EVEN
? AT A I]ﬂUEHNIlT‘TRHIl SERIOUSLY; LOOK IT UP.

& with.a smirtphone

SOME WINNING EXAMPLES: Kentucky New Zealand

“You can’t answer this call without a - Tagline gets your attention « “Best Supporting Country in a Motion Picture”

smartphone” . The copy starts too generic, but does grab you » Not trying to be all things to all people ~ focusing
with the later ones — Bourbon Trail, Brewgrass Trail, on what has put them on the map

- Great foundation for an ad Doughnut Trail...

« Would just need the name of the place and a
website

www.DestinationDevelopment.com DeSt"‘!at!on DeVG'Opment
Copyright © 2017 Roger Brooks International. All rights reserved. ASSOClatlon
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O Austin

overd . 3
NOOGA

Chattanooga Gatlinburg

- One simple photo, light on text - Clever, but it works

+ No organizations, maps, phone numbers, nothing + One photo, gets your attention

generic - simple - Only 15 words

www.DestinationDevelopment.com
Copyright © 2017 Roger Brooks International. All rights reserved.

e e
3

| THE BEST PAR UT OUR TRIP Tooszrr FE:
= m ”WeU ; %ﬁ' (e

‘We'd heard a lt of good thi Fe. Theard The amblancel
‘we pulled off

bar.

blazing:a tail allthe way to the moon.

weekend in uncrowded, unpretentious Las Cruces. Unbelievable, but true.

wwwiascrucescvb.org

Las Cruces

+ Grabs your attention
« Simple and straightforward ad

+ Pulls you into the ad

Destination Development
Association
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Las Vegas Colorado North Carolina

- Plays up their brand + “Some things happen exactly once” - phrased in a + One photo, only nine words

way that makes it unique to them

+ Simple, compelling To win you must (at least one):

« One photograph, very few words + Bethe FIRST in a specific activity
« Sells the experience + Be totally DIFFERENT

+ Have the BIGGEST

« Have the MOST

+ Be clearly the BEST (3rd party)

www.DestinationDevelopment.com DeStll’!at!On DeVEIOpment
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Effective markeﬂﬁg Welters 3 ; he Titanic experience isn’t as good

as the Titanic movie. It's better.

and phrases

Effective marketing words and phrases The biggest, fastest, highest, best, Superlatives that work
lowest, the “est”

Words expressing that it's “very different” « Absolutely
. Fascinating - Biggest . Amazing
+ Strange + Colossal « Exciting
. Odd + Enormous . Outstanding
« Unusual + Mammoth . Sensational
. Weird - Largest . Tremendous
- Rare + Huge - Unsurpassed
. Scarce « Gigantic - Unparalleled
+ Limited « Powerful « Wonderful
- Famous - Remarkable
« Miracle . Terrific
+ Proven
« Popular

+ Better of Best
+ Lowest

+ Greatest

« Highest

+ (These need to be something to do, not something
to look at) ) )
www.DestinationDevelopment.com DeStlnatlon DeVG'Opment
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ABILENE'S #1 ATTRACTION

Ex

When it absolutely, positively has to be there overnight.

[N

. 4 yu, ! N
Feed the giraffes, and, @ o
rideithe Safari Express! J [ [

ABILENE

Words to evoke emotion Words that deliver a promise Superlatives that work

Beautiful + Approved « Absolutely
Classic « Complete « Amazing
Exclusive - Endorsed « Exciting
Exceptional - Fortune « Outstanding
Fascinating . Gift - Sensational
Genuine + Guaranteed « Tremendous
Lavish + Immediately « Unsurpassed
Magic . Lifetime + Unparalleled
Revolutionary + Unconditional « Wonderful
Revealing « Wealth « Remarkable
Secrets + Personalized « Terrific
Startling + Exclusive

Surprising

Jaw dropping

Breathtaking

- If you can get these from third party quotes,
always use them!

www.DestinationDevelopment.com DeStll’!at!On DeVEIopment
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) SUGAR LAND

430 pim),everyday exceptThanksgiving.
Chrstnas & New Years Day.

Back to the Abilene ad: Back to the Sonora ad: Back to the Sugar Land ad:

- What if it was replaced with this: - What if it was replaced with this: - What if it was replaced with this:

Sweet tooth is waiting.

Flat-oUtana2ing. Fascinating. Magical. Jaw droppin When will'you be here?

SonoraTexas.org

AbilineZoo.org

. 204

1 -
theHomstonMuseumofnaturalscience
Only in,Sugar Land. SugarLandTX.com

+ Used words such as odd and rare « Words such as fascinating, magical, beautiful + Simple
+ Unusual + Promoting their anchor tenant + Not trying to be all things to all people
- Captivating « Using a third party quote - not buried in the ad + This would promote a primarily lure

Compelling and draws you in

www.DestinationDevelopment.com DeStll’!at!On DeVEIOpment
Copyright © 2017 Roger Brooks International. All rights reserved. ASSOClatlon



Words & phrases that work everytime and will increase sales | Handout

o (Ve 5 TRIP CITIES o | E— |

DO IDEAS ' Recions | ASK | 87 | 8 | G

) il .
L T2 Seven = g
i WONDERS QNS
of OREGON. {

Oregon - promoting the “seven wonders

of Oregon”

- Focusing on the top seven things in the whole state

+ But while visitors are there, they will do many other
things

www.DestinationDevelopment.com
Copyright © 2017 Roger Brooks International. All rights reserved.

SEE HOW ONE FAMILY
Adrenaline junkie DID THE MIGHTY 5°
Solace seeker
One epic adventure

You are not dreaming

Utah - the Mighty Five

Promoting five national parks
People will do other things while they are there

Use good words: adrenaline junkie, solace seeker,
one epic adventure, you are not dreaming

Also feature an itinerary — calls it “the Ultimate
Journey Itinerary” — great use of words

Just remember: you MUST deliver on the promise if
you use any of these words

Coin new phrases

Asheville, NC: foodie
Asheville, NC: Culinary cool
Cleveland, OH: You're welcome

Chattanooga, TN: One of America’s most
breathtaking cities

Editor’s choice

We're the poster child for...
And best of all, it's easy

Treat yourself. You're worth it
Once is never enough
Indonesia: Admit it. You Love it.

Get your fire back

Third party endorsements: always use them!

“Two thumbs up!”

Chattanooga: New York Times “one of the top 45
places to go in the world”

Destination Development
Association
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Steve Cone

“The tagline must convey a genuine truth or depict and experience.”
“The line must be built to last. It should rarely, if ever, be changed.”

Words and photos always carry a massive  Suggested reading

Impact - Steve Cone, “Powerlines” and “Steal These Ideas”

+ “The tagline must convey a genuine truth or depict
and experience.”

+ The line must be built to last. It should rarely, if ever,
be changed.”

Impact on travel making decisions

Before trip:

+ 57% use internet

« 48% friends

+ 32% brochures

« 25% maps or guides

« 15% mobile app

+ 8% billboard

During the trip

« 81% brochure

+ 70% internet

« 66% friends

« 63% maps or guides
+ 34% mobile app

+ 31% billboard

Destination Development
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