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. Find your unique selling proposition - your brand
SS at you're telling people, why we should visit you
3. The role of logos and taglines

4. Putting it all together
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Being home to the “West's best birding experience” isn't even mentioned:
Bear River Migratory Bird Refuge
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Jettison the generic!
This could fit any of 100 (or more) cities and towns in Utah.
And 10,000 other cities and towns in the U.S. or Canada




Get “Downtown Brigham City” on the first page of search results.

City site: Link to downtown website

City site: Link to VisitUtah.com

County tourism site: Box Elder County Tourism

The more sites you are linked to, the higher you will be in the search rankings

Jettison the generic *
It's not about you »

- o o Tell me why | should vwsit* vh y Lvigoe Abeus
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Downtown is the “next stop” after the bird refuge
- Change the site each month
Feature a retailer or restaurant - make it worth a special trip
Feature a festival or event
Feature a nearby activity (The Famous Fruitway)
Let photography carry the message
Keep text to no more than 100 words
Avoid lists!

HOME | GETTING HERE | THINGS TO DO | SHOPPING & DINING | EVENTS | CULTURE & ART | HISTORY | ABOUT US | CONTACT

3 reasons to visit downtown Brigham City in May

You only have a few seconds to pull people in:

Tell me why - “top three things to do’
Evoke emotion (photography)
Brevity. Short. To the point.

Details, details, details

Specifics, specifics, specifics

Keep them on your site, if possible!
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Kinzua Sky Walk
ALLEGHENY

Allegheny National Forest, Pennsylvania | brochure covers | print ads el i SN (. ————
g .3 Dining Guide h‘] Hightandds of The Allaghe
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Allegheny National Forest Allegheny National Forest Allegheny National Forest Allegheny National Forest

Shoppingand  KinzuaSky Walk  Motorcycle Outdoor ‘s

Dining Guide Kinzi ge State Park Routes Guide Adyenture
Guide

Peonsglyenia

L

Continuity is critical for success:
Motorcycle Routes Guide

Dining & Shopping Guide
Kinzua Sky Walk

Trail Guide

Outdoor Adventure Guide
The Very Best of...

VisitANF.com S VisitANF.com T VistANF.com
+800-473:9370 +800-473:9370 +800-473.9370 R . 8004739370




Scenic Wonders — Scenic Beauty ~ puthemin - “Absolutely stunning! Wow!”
Yellow pulls the eye 'Kinzua Sky Walk, Allegheny National Forest

Fantastic!

SN WO
SO gy,

Plan your Road Trip! Close the sale One of the world's “Top 10 most scenic skywalks”
Order FREE Visitors Guide & Map _/)L Open year round - Mount Jewitt, Pennsylvania
800-473-9370 visitANF.com NTRAL Simple message Everything to plan your road trip is right here: VisitANF.com

P

Focusing on the Kinzua Sky Walk: Birilliant!
A truly “Unique Selling Proposition”

3

Provide as much “useful” information
as you can on your PDF map downloads
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2 10 Things |

 the great outdoors in
vania’s ONLY National
. Vit the new Kinzua
Bridge Visitors Center in
Mt Jewett

"] For information on lodging,
restaurants, trails and a
Guide & Map - click on m

or call 800-473-937¢.
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Forestiand Trail

. Longhouse
National Scenic Byway

ZipporCase

Smethport
Mansion Distrct

Penn Brad Ol Museum

Flickermood
Wines & CJ Spirts

Allegheny Reservoir

zua ADVentures

Eldred WWIl Museun

Top 5 Bucket ,

1. Kinzua Sky Walk One.

Suggestions:

Get rid of the county lines

Less photos, larger map

Make sure the attractions are listed in
“attractions” on GPS devices

Add drive times from major cities (miles/km)
Add link to “more information”

“Over 600 miles of trails...” does nothing.
Instead promote the top three - by name.
Swedish Festival (include the month)
Allegheny National Forest (forget “region”)

- Just one photo (showing people)
4 - Yellow pulls the eye
, - Pull them in “Top 5 Must Do...”

Want 10 more ideas? (call to action)

For 10 more ideas and to . . .
Trip planning (website)

Free Travel Guide & Map
800-473-9370

Cente

Promoting your Best Of's: Birilliant!

780 10 Tings

b See ko

* Kinzua Sky Walk

Kinzua Bridge Visitors

Longhouse Na
hi
Smethport

Mansion District

Eldred WWII Museum

ANE:

visitANF.com

Your Top 5 Must Do List




TripAdvisor banner ads: Excellent!

Kinzlia Sky Walk

Walk the Tracks Across the Sky.

Let the photo carry the message:
evoke emotion

- You have less than 2 seconds to pull
them in

No more than 8 words plus the logo
Great job!

Cascade Raft & Kayak - Horseshoe Bend, Idaho | brochue | print ads

TRAIL CENTRAL

Allegheny National Forest Region

Kinzua Sky Walk

Miles of Trails!

Over 600 miles of ATV,
Hike, Bike, and Mountain
Bike trails await your next
adventure into the Forests
of McKean County.

" Visit the Kinzua Sky Walk

Pitch a tent, rent a cabin, or
stay at a deluxe lodge.
Plan your getaway now!

FREE Visitor’s Guide & Map!
800-473-9370
visitANF.com

SO

@ANEL

TRAIL CENTRAL

F

[SH
Marketing a county (no one cares)
600 miles... too much. Market the
top 3 and tell me why.
Forget the “pitch a tent...”
Go straight to: “Plan your trip and
pack your bags...”
Website address
If anything: drive time from primary
target market areas
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The simpler the better. You only have a couple of seconds.

D Bose, ID.

“www.CascadeRaft.
208.793.2221 /1.800.292.7238

. .
www.CascadeRaft.com
1.800.292.7238 /208.793.2221

“Epic!”
“Awesome!” ...
| “Insane!”

CGLEAR is more GOMPELLING than GLEVER

www.CascadeRaft.com
208.793.2221




“Epic!”’ “That was crazy!” !
“Awesome!” “Yeah!”
| “Insane!” *0MG Funtastic!”

[
Fr— awosome Cascade Raf&
v

o

RGO,
#1 rated on TripAdvisor.  www.CascadeRaft.com
Nearly 30 years and still the absolute best.

WHITEWATER
adicenrare RIVERSIDE CATERING GARDEN VALLEY 8ARBEQUE

“THE ESCAPE”

— : THE RIVER CENTER
KAYAK INSTRUCTION R - ‘CAFE AND GIFT SHOP

PAYETTE RIVER, IDAHO.

WHATTOWEAR

PHOTOGRAPHY

' HOW TO FIND US

PERSONAL RESPONSIBILITY

“Epic!” :
“Awesome!”

One signature photo

A headline that will get their
attention

Text that will pull us in
Where we're at

Who our audience is

Who we are

Why us over everyone else
Website address: “Reserve
your “awesome” today.”

Excellent job on the brochure!
Answer all their questions and close the sale.
This brochure does that.




GARDEN VALLEY BARBEQUE
Ao

FOR 18 OR MORE

ayak has bee

RIVERSIDE CATERING

208.793.2221
CascadeRaitcom

e et
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B Theater” | Weas ¥ x CHMO
: ' Make sure the top 2" of your brochure
stands out from dozens of others.

low pulls the eye.

Once again, ye

Sea-Doo
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Grant County, Wisconsin

onthe

WHITEWATER = \;\V(Illitewater

&
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2017 Calendar of Events
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Please. No more marketing counties! The days of photo backgrounds are over. Use a white background.
Simplicity and clean.

Will people in lowa, lllinois or even other areas of Wisconsin
know where Grant County is”?

Almost every state has a Grant County.

“

Gnt County
p AR

Find your Unique Selling Proposition.
Perhaps “Wisconsin's River Country”

lancasterwisconsin.com.




Get away from marketing towns
and instead, market experiences and
“‘here’s where you'll find them.”
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\ Activities &
Adventure Guide

to Wisconsin’s River Country 2017

“‘Activities Guide” instead of Visitors Guide.
Always show people enjoying an activity.
One signature photo

= Along:heshamso? emlsssspp nd n
ol Sininana Plteile-Dickile-PotoTenyson- Lancsier Cuba iy
Livingston & Montlort - Muscoda - Boacobel - Fen




Weleome to G RAlr\J:r COUNTY!

275 W. Bus. Hwy 151
wwwplatieville.com

* What will | catch?

¢ Where do | get a fishing license?

® How much is it?

¢ What are the limits?

¢ When are the fishing seasons?

¢ \What time of day is best?

¢ What kind of bait should | use?

¢ |s there a bait and tackle shop in town?

¢ Fishing guide services?

* How do | get to speciﬁ_cj\s\hing spots?

e |s there a place to park?

¢ Anything else | should know?

Perhaps the

Road”

Miles of shoreline is not a draw
- Sell experiences - activities

Market the “Top 5 Must Do Activities in
Wisconsin's River Country”

“Along the shores of the mighty Mississippi and
Wisconsin Rivers”

And then “While you're here, visit...”

Make sure that in your Activities Guide you provide links to

RIDES

PRARICC B WA

details, details, details

':{’\’TRA‘.RIDE

The Ride (388 mites):
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Emulate this type of Activities Guide

Alberta Southwest

#Seek the Ext

o SieshWiss o i all, Gargeow reg o




Crowsnest Pass

CAOWSHEST CRISING

s rmunon curit |

W alabes et
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QI T R CROWSNEST PASS

Mountain Freedom

Hiking, Biking, Riding

the Crowsnest Pass

Contant 1 Boday of 403.562. 86857
AW
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Pincher Creek

e P S - T B w T

Waterton Lakes National Park
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\Watcn the video:
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Dayton, Oregon
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“‘Rooted” is not a unique selling proposition
If you have to explain it, toss it

DOWNTOWN

DAYTON T

oregon

What do you want to be known for?
Does that set you apart from others in the region?

rooted.

Good start!

- Add $$$ range

- Meals served

- Type of food
Specialties
Operating hours
and days

- TripAdvisor ratings

Don’t make people leave
the site for more
information.
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Rostaurants in Dayton Add photography!
ht— Make sure people are actually in the photos.

Q

Support the DCDA!

DOWNTOWN

DAYTON

oregon

rooted.

Good job: promote the outcome, and THEN how to make it happen




Unigque Selling Proposition

We have a town square, a tral park surrounded by businesses.
igh concentration of historic properties.

Iltural roots with river access. When producing events
f the e towns in Oregon (1850)

Concentrate on the event activities and
Strong family-oriented community with deep roots

. THEN
Central to the Willamette Valley - “Oregon’s Wine Country” I SPONSOrs.
Mammoth bones were found here.

“I'm trying!!”

CELEBRATE v
HISTORY & " « Purchase a heart

CULTURE WITH 5 ’

LOCAL ARTISTS DAYTON !

5 Support Dayton Friday Nights
— artscaper, .
SATURDAY, MAY YOU RE INVITED!

21577-9PM

EAMILY Ay,

fon present

DAYTON

artsca pe-

—_ Artscape 2016

An evening of art, dessert, music and community

£
A
JOINUS FORA
SILENT AUCTION ‘ MUSIC IN THE
Qi HISTORIC BANDSTAND
o - K : IN COURTHOUSE SQUARE PARK
' GATH ER —— 6:30PM-8:30PM ———
PURCHASE WINE BY T ()n]in(’n\) ' CRUISE IN ot OF DAYTON
THE GLASS - » ity aclities Donate $25, receive a Passport
DAYTON 5 S MUSIC > Mom E B for the /?[P
el local vendors - . ‘Ggcods f/
- A *Crau
ART AUCTION =

online nw

Enjoy an

afternoon of
\ . chocolate and
{ \ Dayton Hospitality
F’[?ANCQS s
Honored to be & part of Artscape COURT
and the Dayton community!

www.daytonoregon.org DAYTON

artscap




Promoting Your
«Anchor Tenants

dby

Presente

If possible, avoid marketing lists.
Add short descriptions.

Better yet: Create “The Very Best of Dayton” brochure
Your top four eateries, retail shops & activities

And then “While you're here...”
and then market the other “members”
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Ride into Dickinson, We're Waiting Why Dickinson? Equestrian? Cowboy?
Dickinson, North Dakota '

One of the most beautifully designed
marketing efforts we've run across.

2017 Visitor's Guide Activities Guide instead of Visitor's Guide

visitdickinson.com




Take a deep
breath, you're
in for a ride

800-279-7391 | visitdickinson.com

Western North Dakota, land of rugged terrain, and some pretty cool boots!
Plan your summer vacation in Dickinson, head out for new experiences.

800-279-7391 | #VisitDickinson | visitdickinson.com

nooB e

uT
o)
there.
Give me one good reason to
visit Dickinson. The top activity
or activities.

800-279-739

72 E. MUSEUM DRIVE | DICKINSON, ND

f visitdickinson.com @

Bigger
Than What?

- ¢
Listed as the World's

largest metal sculpture,
the “Geese in Flight”
stands 110 feet tal,
154 feet long and weighs
78.8 tons. It's just one
of 7 huge scrap metal
sculptures along the
Enchanted Highway,
near Dic ND.
Contact us, we'll rot
all the informatior
need to plan your trip.
800-279-7391
visitdickinson.com

noeAa

Where's the
roduction?




Limit this to visitor-
oriented activities.

s l*;pu;rv(-.. ,
Western Edge
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ern Edge

¢
visitdickinsoncom K @ © B

Now we're getting somewhere:

| hiked, | biked, | saw the stars in
the Theodore Roosevelt National Park

or go online at visitdickinson.com
for your next experience

National Parks (US) saw 331 million

The best bird ng in the visitors last year.
West? (A great niche brand IF - Roosevelt National Park could be
you can own it) the primary draw.

stion:
ake a deep breath. It's breathtaking.”
The Dickinson Big Thre
e R(' \

Scenic Byway (north)

NOTE: Dickinson would become the “base camp”
for these day trips (each direction).

Day trips: No more than 45 minutes away.

- R - .
Western North Dakota, land of rugged terrain, and some pretty cool boots!
Plan your summer vacation in Dickinson, head out for new experiences.

800-279-7391 | #VisitDickinson | visitdickinson.com

Moral of the story:
Beautifully designed ads can't always close the sale.

You must have a focus, substance
and details!




Revelstoke, British Columbia ;
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O SRS A’ Most vertical in North America at
: Y Revelstoke Mountain Resort

@ 5 | 44 Hutvial v - Lift | Cat | Heli country | Nordic

- . : SeeRevelstoke.com

Lying amidst the Monashee and Selkirk mountain ranges, this rived
course offers of pe

tree-lined layoutis challenging - yet forgiving - to ensure players off
have an exceptional day and a relaxing, imeless experience.

is known for its easily accessible single pitch sport
climbing on steep rock. Most routes range from 5.8 5.12.

challenging
.

_ e
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THE REVELSTOKE 150

R ——

The “Awesome 10" once you're here

Or the “Magnificent 7”
The Apres Magnificent 10

The Revelstole 150

RES AWAIT.




y travel party or <
Extreme adventurers | With kids | Mainstream fun
On foot | on bike | motorcycle | car | ORV Some “getting there” information
and THEN the link to their website.
The RealStoke7 (for each type of traveler)

Make it easier! Help us narrow it down!
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EXPERIENCE
#TheRealStoke

ay alpine camp
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S e Alexandria Bay, New York
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narket

The thousand islands of the mighty St.
Lawrence River

Boldt & Singer Castles
The Boldt and Singer Castles Sailing, boating, cruises on the St. Lawrence
‘ The best boat rides in the United States
4 THEN “while you're here” activities
1

ITO%&;UIDE
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WELCOME TO

ALEXANDRIA BAY

The Very Best of Alexandria Bay

Top 10 restaurants
Top 10 retail shops
Top 10 tours & activities

1000 ISLANDS WATER TAXI

FISHING AT
ITS FINEST!

THOUSAND [IS%es
WINE TRA = v 'q NATURE DIVING
TRAILS

Things to Do in Alexandria Bay

°

woe

Sawve up to

AMM

P HEE




Boat Tours & Water Sports in Alexandria Bay

9 —~ —

k0

More of it.

Note: The biggest draws in North America
are based on private-sector attractions,
not public-sector amenities.
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The bottom line: W
- Cutto the chase. Clear is more compelling than clever.
- Pull us in: you only have a couple of seconds 2
Once you've got us, keep us - details, details, details
Specifics, specifics, specifics

KISS: Keep It Smple, Silly IF'you need help:

One signature photo really is worth a thousand words .

Less text, more photography Have us do a Marketmg Assessment
Create a call to action

Promote your “best of's” - Top 3, Top 5, Top 7 - no more than 10

The Marketing Assessment

A thorough review of all your marketing efforts
- Website(s)

Social media channels @

E-newsletters

CRM programs

Online advertising

Printed brochures and guides
Photography & videography

- Packagin: .

Suggestons oluce: Spend Your Money the Right Way
- Design concepts (working with your graphic design team)

- Messaging (the written word)

- Taglines, calls to action, target market messaging

- Print and distribution channels

- Advertorial, advertising recommendations

Deliverables

- Assessment Findings & Suggestions Report

- Follow-up teleconference




Digital

Your marketing dollars at work

Website (content, updates)
. SEO, Pay Per Click marketing
(©)
Digital o 45 O/) E-newsletter (monthly or semi-monthly)
Advgrhsmg 20% Hosting, domain name(s)
Public relations  20% TripAdvisor partnerships
Printed materials  10% Analytics
Trade shows 5% Widgets and new technologies
Social media (Instagram, Pinterest. . .)
Apps

What to do

Spend your money on content,
not the delivery system
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4

Tell your target market once,
twice and then again

Tell them once,
tell them what you told them,
and then tell them again.

Repetition gets results.
* . Repetition gets results.

Repetition gets results.

-o"
L 4

L]
i'm lovin’ it
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' Hot Spots.
I'Scenics, Wildlife,
gﬁuﬁps&qu

Sharpness- [
Flaws & Fixe:

. Mpverigny

This is the age of specialty marketing.
Go for the niche markets.

And then get them ten times.
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Top Of Mind Awareness
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Marketing, if done right, will get us to you once.

The ONLY thing that will bring us back
Is your product: the activities & amenities.

LODGING, ATTRACTIONS

AND GUIDES:
\YOUR TOP 5 MARKETING minns

: Wednesday, May 17th
Presented by Roger Brooks _ 8:30 Pacific

N 9:30 Mountain

10:30 Central

11:30 Eastern

12:30 Atlantic

For Europe - figure it out.

ROGERBROOKS )

Here's to marketing that works

For access to the video library visit
RogerBrooksLibrary.com




