FI N DI N G Yo U R N : . “Unique Selling Proposition”

\i =4 Used in the 1940s, in the book in 1961

UNIQUE SELLING '"
PROPOSITION™ =5 = o

“Differentiation is one of the most important
strategic and tactical activities in which companies
3 must consistently engage.’

Presented by Roger Brooks i

1
-

Theodore Levitt,

BROOKS Harvard Business School

* Identifying & marketing your Unique Selling
Proposition is more important, now, than ever before.

Without it, your marketing will be largely ineffective . : o .
* other than telling customers that you exist. This apphes to communities AND businesses.




The top three uses of the Intermet include:

2. Shopping
3. Research (Travel is #1)

O People with Interet access who use
O it for travel research & inspiration
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We look for specific activities before locations

“Slick rock biking, Utah”

The

CHALLENGE

and why this is so important
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4% - Click thro 0

‘organic”

Why?

Because you are promoting
the name of your business or
your community first -

instead of last.

1 A very specific activity:
?’eﬂ ' slick rock biking, utah
7 slickrock biking, utah
General location second
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Welcome to
Fredonia, NY

A Picturesque
Victorian Village

Sel Among theVineyards
A Western New fork

1,410 result in .73 seconds
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80%

don't go past the first page of search results
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/ 1,880 result in .94 seconds
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Moab, Utah

Whistler, BC | Moab, UT | Park City, UT
Moab, Utah #1

A specific trail in Moab listed among the 10

A specific trail in Moab listed among the 10

- Mille Lacs Lake

- Lake Tetonka

- West Battle Lake

- Whitefish Chain of lakes
- Green Lake

- Leech Lake

- Woman Lake

- Rainy Lake

- Lake Vermilion

- Lake Washington

- Kabetogama Lake

- Lake Minnetonka

- Mississippi River

- Alexandria Chain of Lakes
- Lake of the Woods

- Cass Lake

- Lake Minnewaska
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\We can fina hundreds of choices in seconds

38

Average number of websites used in planning a trip
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We're drowning in advertising overload
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Our minds filter out generic “place marketing” fA 2 Main Stmt :
itSan ng
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lenty To Do = 3 has something
erfectly Priced '" " for everyonel :
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7134345595 + Valifearland.com

peartondovbape orlandte gov

The Internet rules

Cowboy Dreams
Begin and Live Here!
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INTELLECTUAL PROPERTY
OLUTIONS—==

Guys + “Jump, I'll catch you™ + “Whoopsie daisy” =

1-800-4-BIKERS
F YoU 80 DOWN. CALL USS

4B

WWW.RUSSBROWN COM

i) KRIEG JEVALULT. @




needs a
unique selling proposition

s g

1
Being all things to all people:

to avoid in your search: You must jettison the generic
What doesn't work




4P The conundrum
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- 98 ads in one travel guide
5 had a focus
- 5 were promoting attractions

QO

- 88 were generic and said very little

=
% about the community & why we

should visit.
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JETTISON THE

DESTINATION MARKETING WORDS & PHRASES TOAVOID
Avoid these words and phrases in
your headlines.

Note: You're not doing anything
wrong, you're just doing what
everyone clse is doing.

TEXAS STATE RAILROAD

SERVICE YEAR ROUND

These could fit anyone, virtually
anywhere.

ROGERBROOKS )

YOU MUST
JETTISON THE ks

p

GENJER [ @ Marketing amenities over activities




These are all “amenities”:

- Lakes

- Rivers

- Valleys

- Mountains

- Farms -l
-“Wineries 3

- Dewntowns

- Wetlands Marketing location over activities
- Scenic views

- Historic downtowns

- Roalling hills

-~ Trails

- Winding roads

- Parks

- Local flavor

Marathon, TX
Gateway to Big Bend Where Hetts oMeet Laked..
& Window (o the Stars
Ledging Rescourants
Shopping  Galleries
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charm Pe- "
Combined with Hanging your hat on a festival or event
EXCITING
ENGAGING '

V{Dﬂdm‘ B ‘The heart of..."

c e
: “Center of it all”

“Close to everything
‘Gateway”
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ICING 3 B ; Bl
"iﬁ;‘;‘“‘““ AP i Rlle S Building your brand on yesterday

Famous residents

Remember that history isn't a point in time.
Today is the day you start creating your future.




Static displays: past history
Remember that history isn't a point in time.
Today is the day you start creating your future.

HOW

to find your unique selling proposition

The 10 step process

v
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Avoid focus groups!

1

Identify your primary market area




Rule:

If you're not different
then you better be
clearly better,

but ONLY by 3rd party
endorsement

2

Find the one aetivity that is significantly:
Better, bigger, the most of, or is different

If it can fit ANYONE in your market area
toss it and start over.

You must fit into at least one of these:

The Most-of something (in your niche)

The Biggest (and interactive, immersive)

The Best-of (by third party endorsement)
A Thematic brand

A Lifestyle brand (that differentiates you)
A truly Different or New brand




Welcome to the
near Index, Washington.




Fishing:

- Specific species

- lce fishing

- Noodling.
L

- Deep sea fishing
- Fly fishing

- Lake fishing

- Tournaments

3

- Team building competitions
- Fishing ponds for kids

- Tying flies, education

- Charter fishing

W

ine:
Specific types

- Tasting
- Pairings
- Working

vineyards

- Tours

Narrow your focus,
then narrow it some more,




- Dining - Shopping - Antiques - Festivals Biking:
Kids & family - Music - Theater - Fashion - Fitness - BMX | Cycloc
> D | il - Single tra
0 e

Family bik
Slick
Extreme biking

Fat tire bi
Pick your p

Web imaa

Google

Rescits 1 10 of 10 for hiawaths tral idaho. {8.41 seconds)

Route of the Hiawatha. dahe rad trall
FREE ona-sic poral 10 38 the many excafent
ururises i oo comverient ..

e Idaho Partandie Nusionsi Forests

o Miawatha 1










The Brand

Result

Home of the Hiawatha Trall

One of America’s top-rated trall rides
A national attraction

Bike rentals, sales, repairs, tours, extended
stays, etc.

RAVENSWOOD

ORIGINAL ZIN
Distinctive wines fom the ploneer of California’s

heritage grape




RAVENSWOOD

NO WIMPY WINES

wimpy: (wim-pee) - adj. lacking presence oF strength
Synomyms: weak, lame, bland, dull

Originated from “whimper™= the nd made while
drinking winpy wines. Usage: ‘Wimpy’

escribe a wine in 1976, by Joel Pete

s in “We sill make no wimpy wines!”

—

WESTIN

Extended Forecast:

SHOWERS ) oo

#1 Guest-Rated Showerhead 4 7 S

Stay Smant
na Exit 37 Mi.

Kettleman Ln. Exit 15 Mi. - Lagu

045814

VENTANA

Vi ot S |y, CA KD | Pt 11 A 3371 | P 30 T STy

vy pe—

Westin's
Heavenly Beds
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No kids

Has worked with over 1,000 communities all over North America
& Western Europe.

oy Best places 10 Ive, invest n, a0d wait
HONEST ADVICE RIAL SOLUTIONS INCRFDIDLE RESINTS

V E N T/\N /\ Tuming sverySsy commnities ko the workds

o QUOOATT

Result of specialization

1,500 communities in 45 U.S. states, across
Canada, Western Europe, Scandinavia, Africa.

- Top-rated keynote speaker on the subjects of place-
branding, tourism, downtowns, & marketing.

Go-to expert for the press and anyone in the travel
industry.

) FREE RESOURCES a—
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Look at private businesses:
The best brands are built on private-sector investment

Napa Valley: The world's wine capital
) * ’-;‘;h":" RS ,A"‘”“K’" ""‘" o




L
Santa Fe, New Mexico: Native American Art

PR

ranson, MO: Music theater - 49 of them!

WELCOME TO C‘i‘)‘)'.-\ |
LET'S HAVE SOME Fum)
JIM STAFFORD SHOW || 3, |
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o iivinar
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Jackson VVYﬂa-ﬁem\/estem Art 1 . s Sm ClwwEnﬁ;ﬁ‘iﬁ?;ﬁT'c ap\tal




Starter kits (ingredier
ef ¢

Nleljglele] ses (students " . . .
B L Make sure it's something that will bring people back.

Co;
|

pital (it's easy)
Center

> of his friends
his time
here for




WE'RE READY FOR YOU! Visit Historic
" SHOFPING- DN - NATURE - BELARATN CORSICA N A
M >

YR

VBTBORAL 605 668,30 2088

s e TN 00000 &
Answer the question “why?” : :

land
Proximity

Plenty To Do
perfectly Priced

713434 5595 + VaBheatlans.com
f peariondcvbape standti o




Make sure it's front and center in everything you do

- Mille Lacs Lake

- Lake Tetonka

- West Battle Lake

- Whitefish Chain of lakes
- Green Lake

- Leech Lake

- Woman Lake

- Rainy Lake

- Lake Vermilion

- Lake Washington

- Kabetogama Lake

- Lake Minnetonka

- Mississippi River

- Alexandria Chain of Lakes
- Lake of the Woods

- Cass Lake

- Lake Minnewaska




b e i

Cowboy Dreams
Begin and Live Here!

ONBERAL K RIS




Red Lodge, Montana: Basecamp to the Beartooths

Creekside Cabin Beartooth Mountains
P

About this lsting

ppS—

CLICK HERE! CLICK HERE!
! for

Citizen of the Year Business of the Year Employee of the Year

Red Lodg Center




What's Mappenieg (o aad Arcond Town - . wa

7 8

You will be far more successiulas a single unified voice

Make sure your ads & materials reflect your
Unique Selling Proposition




A({;‘IVEDAR HILL |

CLEAR is more COMPELLING than CLEVER

Flat-out amazing.

Meet Zumba and Zoni.
Two of a thousand
captivating, rare, unusual
or downright odd creatures

I you will ever see. And so
close you'll either want to
cuddle with a few of them
or they will have you
cringing.

It's a captivating experience you'll never forget.
Pack your bags and make tracks to Abiline. For details: AbilineZoo.org

- 7N \
ne 4!‘.“{:?

Feed the giraffes, and
ride'the Safari Express!

ABILENE

Flat-out amazing.

Meet Zumba and Zoni.

Two of a thousand

captivating, rare, unusual

or downright odd creatures
| you will ever see. And so =

close you'll either want to

cuddle with a few of them

or they will have you

cringing.

F?ed the g’raf:fes and. ? y ) t's a captivating experience you'll never forget.
ride‘the Safari Express! ) Pack your bags and make tracks to Abiline. For details: AbilineZoo.org

ABILENE




oFgonora

Fascinating. Magical. Jaw dropping be

SonoraTexas.org

SONORA, TEXAS

Discover Sonora, Texas

‘where you will find a rich Western heritage,

L historic downtown, unique shops, natural
wonders, and a wide variety of activities to enjoy.
Explore the world-renowned Caverns of Sonora.

Internationally recognized as “the most beautiful show cave on the planet,” where
98% of the cave is still actively growing. How cool is that?

Located along I-10 between Big Bend National Park and San Antonio, this is one.
Texas experience you must add to your resume of fantastic places to experience.

SUGAR LAN

Sweet toath is waiting.
When will'you be here?

4

e Tec
30-Printing ) Ro?
U huh

————

281-275-2333 ' 4 ¢

theHoustonMuseumofnaturalscience
Only in Sugar Land. SugarLandTX.com




Alpena, Michigan . e York, Pennsylvania
Sanctuary of the Great Lakes : Industrial art & design

El Dorado, Arkansas

Arkansas’ Festival City 'S S\“N“ME
Whatareyuudomg =D
T\\\SWEEKENB




Leag ue CITy, Texas Lunch Break. League City Style. Conference Attire. League City Style.
League City Style

Barrie, Ontario

A whole lot indie and A/y
a tad bohemian a

Use just ONE signature photo per page/ad/poster

ULPTOWN

Vh,b/hﬁn’ !




ovon, ARere 4 B Cultivate your dreams.
Bike Town Alberta = L )

Grab lifeby
the handlebars.

St. Albert, Alberta
The Botanical Arts City

Make sure you EVOKE EMOTION in your ads.




FLAMING
GORGE

HOLDS 5
UTAH STATE

WORLD RECORD
15000 fishpermile,  TWICEREROWNTROUT

BEFORE




Size matters Flaming

ing - and claimed by both -you'l

ve Utah record a n e Five Utah records, and i
15,000 tout per il no wor
America’s o
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Redefining living art Redefining living art

4
o
It doesn't matter whelher you'e using a
and-shoot camera o the
ety rra
pressed to wm abetter location n the
west to photograph some of the most
amazing iving art

1000 acre Bear River
Viiretoy B g, ioeted ot s
of Brig

o Gy an it an ot rornet
S Lake City, I bt to more than 250
‘species of bids, of which millons come
very year - and every time of year.

And for the photographer, ts not just
o e T N
ter, wetlands and upland
i a amazing temain to tsst your s
all with the amazing Wasatch Mountain
range as your backarop.

Tomake t ez, the Refugo nudes o

mile roadway meandering through the.
parkand around avery comer s anther
incredible site.

Toleam mors ahou theBear ke

BearRiverBoxElder g

Ang
/i find an -al

‘With mudfiats, marshes, open water, wetiands and uplands,
rop.

planet,
amazing iving art on earth -

BEARTRIVER — e T e BEA%%VER

Migratory Bird Refuge e ooty e g e 10 orethan 250 species of i, of which milons come ., g, ge logon to Migratory Bird Refuge

It doesn' matter whether you'e using a
phone, a point-and-shoot camera or the.
It doesnt matter whether you'e using a phone, Pt easion e s youl ba s
2 point-and-shoot camera or the best gear on prossoao i beter iocaton e
the planet, you'l be hard pressed to find a st 0 pholograph some o e most
betterlocation in the west to photograph some amazing iving art on eart
- cart.
You see, the 74,000 acre Bear River
Migratory Bird Refuge, ocated just east
Refuge, loc of Brigham City ‘of Brigham City and just an hour north of
ot o o mmmu Lake Oy, is Sat Lake Gty s home to more tan 250
home o 250 of birds, of Species of birds, of which millons come
ich millons coms every year - an vy every year - and every time of year
time of year
b And for the photographer, its not just
i fortre prtapha s ot st oot e about h b, Wih mudat, marshes,
bids. With mudfats, marshes, open water, open water, wettands and uplands, you'l
etends an planis, o i am g 5 finc an amaszing teran to test your skils
terrainto testyour kifs - all with the amazing Skt e anazg Wesaih Mowrain
Wasatch Mountain range as your backdrop. range as your backcro

To make it easy, the Refuge includes a 12-mile
[ T Jhse s ok o e
s another incredible sit.

Toleam more about th Sear Fver Ffuge and
photographing s amazing Iving ar, log
BearRiverBoxElder.com.

Redefining living art

make it casy, the Ref

incredible site.

And just up the road a spell (2.5 h
P o0 Sy it
fam: Tunnels in NW Utah. But
yourjourney begins right here.

Migratory Bird Refuge feam mereabout e B

r Ri
graphing its amazing




It doesn't matter whether you're using a

— = = - oint-and-shoot camera or the
o anet you'l be hard
pressed o ind a
west o photograph some of the most
. amazing living art on eartt

You see, the 74,000 acre Bear River
Migratory Bird Refuge
of Brigham City and |
Salt Lake Gity,is home to more

pecies of birds, of which millons come.
every year - and overy time of year

And for the photographer its not just
about the birds. With mucifats, marshes,
open water, wetlands and uplands, you'll

azing terain o test your skills
-2t theamaing Wasach Mo
range as your backdroy
e T e

. the Refuge 12-mie roadway meandering through the

LD s park and around every coner s another

roadway meandeting ough the fosule O

dible si : -\ And just up the road a spell 2.5 hours)
t jour own living art at the
amazing iving art on earth 3 o) famous Sun Tunnels in NW Utah. But
ou J 2 % your journey begins right here
Sun Tomels W U, 5ot b
your journey begns right here. § e
i L % o and photographing s amezing
St Lake Ciy, s hore fo more han 250 T . hwngar(h
es of wich millonscome  Refloe and photographing g ’ BrrBedarcom

o learn more about the

e pho
m ut the

o ama

- allwith the amazing Was:
range as your backdop.

BEAéﬁVER

Migratory Bird Refuge

Just an hour north of Salt Lake City, and

nd Tremonton you'll
find one of the best birding destinations in the
Western United States.

You see, the 74,000 acre Bear River Migratory
Bird Refuge is home to more than 250 species.
of birds, of which milions come every year
and every time of year.

To make it easy, the Refuge includes a 12-mile
roadway meandering through the park and
‘around every comer is another incredible site.

But 10 1ko  rl-seoking widif vewing

A\

Quickly becoming the West's best
birding destination, the Bear River

Migratory Bird Refuge is simply amazing.

Youses,the 74000 acro Bear ey
Refuge, located just east of Brigham
et oo of Sl Lok G
is home to more than 250 species of
birds, of which millons come every year
- and every time of year.

With mudfiats, marshes,
wetlands and uplands, you'l i an

with the amazing Wasatch Mountain
as your backdrop.

Home to an amazing interpretive center,
12 mile scenic route through the park,
‘and plenty of nearby amenities in both
Brigham City and Tremonton, its no.
wonder this incredible area i fast
becoming the birding photographer's
paradise.

o learn more and plan your Bear iver:
outing, you can find all the details on

Ié’:EA%w ‘RIVER

Migratory Bird Refuge

experience, hop on an air boat and
‘experience that s not ¢

And ifthat's not your cup of tea, hop on a
Seguiay and see the refuge n total slence -
except for e sounds of the birds.

Tolearn more about the Bear River Refuge and

fotographing its smazing WG oo
g

P aa

'Y‘w

BEARIRIVER




18 ossnt mattarwhether youo Usng  phons, & poln-and-shoot cameraorth bestgear onthe
planet, you'll be hard pressed to find a better location in the west to photograph some of the mos
amazing ing ant on carh

Youse, th 74000 acr Ber RiverWiratory B R, oatedjust ast of Brham ity an st
an hour north of Salt Lake City, is home to more than 250 species of birds, of which millons come.
every year - and every time of ye

And for the photographer, ts not just about the birds. With mudflats, marshes, open water, wetlands
‘and uplands, you'l find an amazing terrain to test your skils - all with the amazing Wasatch Mountain
range as your backdop.

To make i easy, the Refuge includes a
‘corner s another incredible site.

To learn more about the Bear River Refuge and
photographing its amazing living art logon to
BearRiverBoxEidercom,

2-mile roadway meandering through the park and around every.

BEAéC&VER

Migratory Bird Refuge

It doesn't matter whether you'e using a
phone, a point-and-shoot camera or the.

west to photograph some of the most
‘amazing iving art on earth

You see, the 74,000 acre Bear River
Migratory Bird Refuge, located just east
of Brigham City and just an hour north of
Salt Lake City,is home to more than 250

pecies of birds, of which millons come
every year - and every time of year.

And forthe photographer s natust

‘about the birds. With mi

N ciors, un

find an amazing terrain to test your sils
all with the amazing Wasatch Mountain

range as your backdrop.

o e gl el cie

i eandering through the

T Ve comet i
incredible sie.

And just up the road a spell (2.5 hours)
you can create your own iving art at the
famous Sun Tunnels in NW Utah. But
your journey begins rght here.

To learn more about the Bear River
Refugeand prologaphing s amezing
living ar, log

BonherBodEiercom

BEA%rRlVER

Migratory Bird Refuge

The case for

Umbrella Brands




your lfe y 3 N
Rafael Swall. It wil i )
exhausti
red rock dust.
i the Green River tsel.
ina kayak, your passion,

o even an hour?

enjoy every one of our Super Six experiences. To lear more, log in at
RidefinseRepeat com

\ P "ii;‘ 5. 2 -
We’ll show you how to find our most dramatic 0

ral parks are flat-out amazing. And And, besides the national parks, v

- :
An out-of-this-world experience

One of Earth’s most out-of-this-world 5

At the cinema AND right here on earth

and, pictured (bottom right), the Chamber

For a truly otherworldly experience of a

Ifetime, you've got to dance, walk, hug

and climb the Goblins. And if your a hiker,

sick rock mountain biker, iver rafter, or

love the adrenaline rush of world-class - Hireck forele

bouldering we've got those as well. To '

plan your out-of-this-world adventuro andas

tight here on planet Earth log in at ; £ e
gt

Bring

nRafs m. jownright fun.

CnBLIN

VALLEY ‘ &
CENTRAL UTAH, EARTH ” K ‘BVALLEYN




What's your story”?

One of Earth's most out-of -world sites can only be
fotna i ong place on Eath. I fach, s creatares e oy o et SABSrnce o Lhein
50k they arliown a the gobins. There &alile. —ouy s
goblins, monster goblins and you'll swear thatyou're e the adrenaline rush of world-
being wul;;h Lby a few of them. So where, exactly, is  \eve got those as well. To nlmym‘fﬂ
this place? Just head sgum a scenic 3.5 hour drive from
SallLake Gl e Uitiond you'l o yoursl ;g;;";:;g,gg::,;;f;;cvww
© amazing Gol bllnﬁllny&me Park.

el

Don’t limit your
challenges,

o alR Ui e IR e fathhe
Goblin Valley State Park

challenge
your I|m|ts.

America’s 1o}

Fating (o pcle oot Gpen 1
Wedge Overlook (The mini-Grand

+ Hunfington « Orangeville
= _

e

& “9&&&“

CENTRAL UTAH, EARTH

“We prtched the tent, went to 5[eep and a’mrl'hj the n/’jl\t

we were surrounded ét/ jOé(/hS’.

What’s your story? /R



“Don’t limit your challenges, challenge your limits.”

Welcome to Joe's Vlk

the best bouldering tis side ofthe equator.

You simply can' find anywhere else.

Salt Lake City, you'l find great

. Soq

Tget.
incredible boulder-topping experience.

Utah’s Castle Valley. -
Castle Dale « Cleveland * Emery ¢ Ferron  Huntington ¢ Orangeville ORANGEVILLE, UTAH

VALY

nds Emery + Fergon « Huntington « Orangeville  orAnceviLe, uran

'"You only lifve once,

but if you do rt r/j/\‘é once (s enomyl\

- Joe E Lewis

Wielcome to Joe's Vally, one of Americas op bouldering destnaions
1h i rom anywhere on earth Located two hours south of
Gity, and on tne way to five National Parks, you'l id some .+
ouldering ths side of the equator: -
From adventurous frstimer to exreme enthusiast, (i s one jaw
dropping, acenclin rushing experience you smply can'tfind

e Valley of Central Utah, just two hours
d great restaurants, comfortable
and a myriad of other amazing actvies from hiking
ick rock biking on the world-famous.
by logging onto

nging your limit

.ﬂ@E& . &2 - s .

~ 0
ORANGEVILLE, UTAH o 3 ... Castie Dale Cloveland + Emery « Ferron » Huntingon + Orangeville
d - .o A 3B\ R N

"W bether you think you can or
think you can't, or think you

can't, you are rl'j/\f.(

‘accommodations, and a myriad of
ctivties from hiking

Soget your heart pumping big ti
rightiow, by logging onto.
faelCountry.com and booking
RS o e
jou'l be back again and
hallenging your im
ext incredible boulder
experience.

JOE!

Ut
CastleDale » Cleveland « Emery « Ferron  Huntinglon » O



The incredible San Rafagl Swell

Four amazing experiences:
Goblin Valley (
Anocther Grand Canyon (
Joe's Valley (
Green River (




v

SanRafael

Greer M!r  Castie Dale * Cleveland  Emery * Ferron * Huntington * Orangeville

.

Pavement is so overrated.

To learn about The Super

Start the superiatives

Heart pounding ® Jaw dropping ¢ Unbelievable ® Extraordinary
Breathtaking ® Gorgeous ® Incredible ® Awesome
Fantastic ® Stunning ® Amazing ® Beautiful ® Fun

and to plan your amazing escape, logon to SuperSix.com right now.

nd a half hour drive from Salt Lake
ommunities to the.



To win, you need your key players
on the same page,
pulling in the same direction.

You will be far more effective as one loud voice
as opposed to separate small voices.

THE ECONOMIC DEVELOPMENT EXPRESS

o




One signature photo or graphic. One.
- N . ~
Grab life by e 3 . @ The header: Differentiation, “what?”

the handlebars.
(]

The body text:The sale Take full advantage of third-party accolades!

The logo/location: “And by the way.."

Website address: “log in now”

Tag-line: exclamation point

Bike Town Alberta @)

m Smithsonian com 000000 a

_JO %ﬁm%m; —— 3.Red Bank, NJ

The 20 Best Small Towns in America of
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Check tat Rad Back’s upcaming 2017 events!

3 _ 3

Make sure you “deliver on the promise”

A Besesad
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WELCOME TO THE CITY OF ASILENE

Y OF ARRINE
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Keys to success

through the politics
LITERACY

JUNE 8-10 2017 \ S }‘Q

DOWNTOWN ABILENE - WWW.ABILENECALF.COM
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1

Start with a “Brand Assessment”

Brand Assessment: How it works

We research you (comparative, competitive analysis)

We spend a week, with you

Secret shop the town, attractions, businesses

Look for your USP - as an outsider

Meet with your team & stakeholders

Public workshop - why it's important, what your USP should be
Work with you on messaging & finding your brand champions
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Educate your locals on the following facts




e Average visitor is active 14 hours a day.
e They spend 4 to 6 hours with the primary activity - your USP
¢ And 8 to 10 hours with complementary activities.

e #1: Shopping, dining & entertainment in a pedestrian-friendly setting.
e This is where 80% of all non-lodging visitor spending takes place.
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Make sure you see the next workshop in this series

THE ULTIMATE
GUIDE TO LOGOS ¢
& SLOGANS

Presented by Roger Brooks

ROGERBROOKS )

Presented by Roqgratéq
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Starting from scratch
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Watch the following videos

at RogerBrooksLibrary.com

BRAND DEAS

« AIRPLANES & SPACE TRAVEL.
* AMERICANA
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Introducing
Roger's instant-access how-to video library

Branding

THE ART OF BRANDING
A COMMUNITY

Getting People to Stop: BIG SUCCESS STARTS

CRAZY AND INSANE IDEAS WITH A PLAN:
[e—— CREATING YOUR OWN
¢ A ACTION PLAN
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Finding money

GETTING THE
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Designing = The Death of Visitor Cuides | Promoting Your
Effective Print and What to Do Instead & e
& Mobile Ads g ‘Anchor Tenants’
THE TRUTH ABOUT
SOCIAL MEDIA
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Multi-Generational Travel
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The Power of
Selling Experiences
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Product development
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Here's to finding your Unique Selling Proposition!

For access to the video library visit
RogerBrooksLibrary.com
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