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W 4 @ \isitor Guide (Activities Guide)
"l ® Private business brochure
Ml e Hidden Gems book




&% HariH I
,.
HAIX )
g NALA e
- 4 T T— R




EERTTIFuL PLACES ZINTRI

™




With your printed brochures

e Concentrate on marketing your Unique Selling Proposition.
e Market the “‘complementary activities” once we arrive,
e All should be included on your website.

gEV’EN ?O?S idea, poor execution | |
o | VI SEwwRpty e seven wonders of Washington's
WONDERS oW RVCgel e K
Sl « Impossible to read - even up close.
e No “Wow"” or people in the cover photo.
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Complementary activities or “diversions”:

The “while you're here...” activities

-Help you get visitors to spend the night

- Encourages people to come back

- Allows you to focus on your USP




Are printed brochures and guides
even important anymore”?

2016 INTERNATIONAL SURVEY

In this digital age, primted media ramains the prefermed method

I oP 0 Brochure of in-market visitors when seeking lourism irformatian,
I Statistics, Gsacebn et

Brochures, Maps & Travel Guides
are the #1 in-market influence

i,
[l =g
7 out of 10 tourists
& visitors pick up
brochures in-market

95%, of visitors
wha pick up
brochures became
aware of a business

B83% plan to visit
a business they saw
in a brochure

T8% of visitors that @
plek up brochures 9 O
consider altering

their travel plans

65% of visitars plan
o purchase tickets
or merchandise after
picking up a brochure

43% of visitors
Sllll!lll‘;:fll:m o

with 3+ travel
companions

86% of hote! front g
desk staff observe
guests using brochures

always or often

Brochures influence
visitors of all ages
z 8
234
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... Brochures, Maps &
' Travel Guides influence

53% of pra-trip planning




Bentley University's Center for
Marketing Technology

Prior to traveling: Brochures = 32%
#1: Internet
#2: Friends & family

While traveling: 81% (#1)

Bottom line

e Materials you physically send must convince the
“orospect” to make you worth a special trip.

e Once they arrive, market the complementary activities that
will get them to stay longer and come back again.

e Your website: primary lure first, then the “while you're
here...” activities.




Bottom line

Your printed materials MUST be good enough to
close the sale
or to drive customers to your website for
additional details.

Fantastic postcard
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\VWhat to do

e Have all of your lodging facilities hand out a postcard to
guests on arrival.

e [f guests want to mail out more than one, provide them
with some other postcards as well,

e Offer to mail it for them.

Best co-op brochure
—>
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WASHINGTON STATE
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Bottom line

About $200 per museum

Attendance tripled
while cutting the collective marketing budgets
by two-thirds
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Best “Best of” brochure
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Regional best-of guide
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Community best-of guide







Festivals
= & Events

Promoting Your
“Anchor Tenants”

Presented by Roger Brooks

How to develop your Best Of guide
without getting killed by local politics.

DestinationDevelopment.org
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Best activity brochure
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INFORMATION DINOSAURLAND IN A DAY

DAY TRIP ITINERARIES - DAY 1
s £ 2O 2 % <

DAY 1: PLAY LIKE A PALEONTOLOGIST

BREAKFAST

omnzR

DAY TRIP ITINERARIES - DAY 2

-%.

DAY 2: DISCOVER ARCHEOLOGICAL WONDERS

BREAKFAST
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South Shore

2013 Travel Guide

www.novascotiabackyard.com
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The best of's
1. Best photograph (the social media icon)
2. “Local picks” for “nidden gems,’ nightlife
3. Must see and do activities - the fop three
(no more than five)

4 Best picks: Breakfast, lunch, dinner, shops

What to do

e Visitors LOVE “The
T " "
Activities.” op 3" oreven “The Top & Must Do
* Phot |
ography | History | Activities | Eats | Tours
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Best business brochure
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\VWhat to do

¢ Yellow on a dark background always draws the eye.
e (Get their attention - and pull them in.
e Promote the experience first, company at the bottom.

Honorable mention




85 Years in Dinosaur National Monument!

Split Mountain Canyon Rafting
i ey b Baptute

Escape the Highway. ..
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Toll Free: 800-342-8243  Local: §35-789-4316
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Call Toll Free 300-33;-}8243 roj:lay!
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Best "Hidden Gems” book
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~101 Things To Do In Door County-

-101 Things To Do [n Door County~

. |8 .
Take a Sunday stroll down
Cottage Row.

Our favorite Sunday morning starts with
breakfast at the White Gull Inn on Main St. in Fish
Creek. Splurge on a slice of their famous Door County-
berry sour cream coffee cake; then take a much needed
stroll down Cottage Row. From The White Gull Inn
follow Main 5t. to Cottage Row and turn right. The
walk will take you north along the row of shoreline
“cottages” about | mile before it turns up the steep
bluff. At the base of the bluff is a sliver of a park known
as Champagne Rock, named for the little rock that
hangs over the water. Down and back is a perfect way
to walk off breakfast and start the day.

Peninsula State Park




Best marketing ensemble
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SNOWNOBILING INBRUCE COUNTY (G

@ Day Trip Idea
Locaion: g o Tt

Ride over 2
Peninsula,

majestic scel
farmland, anl

Bruce Countyisa e
areals various ski clubs offer mult-level trail networks
‘many of which are groomed. Community Rail Trails 2
also available for skiing, with well-marked routes for
backcountry exploration.

SNOWMOBILING N BRUCE counTy (S

Best necessity tear-off piece
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WELCOME TO BAYFIELD

Public Restroom & Parking Locations

Side note:
Create small pads O
fhis, which measure

f handouts like
< about 4’ x5.5°

1

Best marketing idea
—>




Come on an
Enchanted Journey
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You'll Get Our Best Price —

That’s a Promise!

Save 20% on select sailings— visic your
local AAA Travel office or call
1-800-430-9001 today or visic our

web site at www.oog.com.

Catbue® o
e e
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Bottom line

e Professional photography - worth a thousand words:
evoke emotion.

e [hey closed the sale.

e USEFUL | HELPFUL: the key ingredient to every one of
these. Detalls, detalils, details.

¢ The easier you make it, the more likely you are to close
the sale.

Connect with me

linkedin.com/in/rogerbrooksintl
@Roger_Brooks

facebook.com/RogerBrooksintl/

@INSERT ROGERS INSTAGRAM




Here's to your amazing printed materials!

For more how-to resources join us at
DestinationDevelopment.org

< Destination Development




