
Tourism marketing pieces (collateral materials)

• Postcard 
• Co-op marketing brochure 
• “Best-of” brochures 
• Activity-based brochure 
• Visitor Guide (Activities Guide) 
• Private business brochure 
• Hidden Gems book 
• Marketing ensemble 
• Necessity piece 
• A great marketing idea







With your printed brochures

• Concentrate on marketing your Unique Selling Proposition. 
• Market the “complementary activities” once we arrive. 
• All should be included on your website.

Good idea, poor execution
• “The seven wonders of Washington’s 

Columbia river Gorge.” 
• Impossible to read - even up close. 
• No “Wow” or people in the cover photo.



Complementary activities or “diversions”: 

The “while you’re here…” activities 

-Help you get visitors to spend the night 

-Encourages people to come back 

-Allows you to focus on your USP



Are printed brochures and guides 
even important anymore?



Prior to traveling: Brochures = 32% 
#1: Internet  
#2: Friends & family 

While traveling: 81% (#1)

Bentley University’s Center for 
Marketing Technology

Bottom line

• Materials you physically send must convince the 
“prospect” to make you worth a special trip. 

• Once they arrive, market the complementary activities that 
will get them to stay longer and come back again. 

• Your website: primary lure first, then the “while you’re 
here…” activities.



Bottom line

Your printed materials MUST be good enough to  
close the sale  

or to drive customers to your website for  
additional details.

Fantastic postcard
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What to do

• Have all of your lodging facilities hand out a postcard to 
guests on arrival. 

• If guests want to mail out more than one, provide them 
with some other postcards as well. 

• Offer to mail it for them.

Best co-op brochure
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About $200 per museum

Bottom line

Attendance tripled  
while cutting the collective marketing budgets 

by two-thirds



Olympia

Tenino

Centrailia

Chehalis

Tumwater
Lacey

Shelton

Best “Best of” brochure
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Regional best-of guide
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Community best-of guide



[Wausau River District]



How to develop your Best Of guide 
without getting killed by local politics. 

DestinationDevelopment.org



Honorable mention





Best activity brochure
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Private business
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Amenities 
Ratings (smiles) 
Difficulty 
Elevation gain | loss 
Average hiking time 
Distance (or range) 
Trailhead location 
Optimal time to hike 
Experience



Regional focus

[photo]

Size: 5.25” (13.3cm) x 4” (10 cm)





Area focus





Best Area Guide
5

[photo]



[Wall of Bones Guide]



Honorable mention





1. Best photograph (the social media icon) 

2. “Local picks” for “hidden gems,” nightlife 

3. Must see and do activities - the top three  

    (no more than five) 

4. Best picks: Breakfast, lunch, dinner, shops

The best of’s

What to do

• Visitors LOVE “The Top 3” or even “The Top 5 Must Do 
Activities.” 

• Photography | History | Activities | Eats | Tours



Honorable mention







Best business brochure
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What to do

• Yellow on a dark background always draws the eye. 
• Get their attention - and pull them in. 
• Promote the experience first, company at the bottom.

Honorable mention





Best “Hidden Gems” book
7





Best marketing ensemble
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     Explore the Bruce in Winter

 adventure awaits

If you’re not exactly a winter enthusiast, we’re here for you. 

There’s no need to feel snowed in when Bruce County has so 

much to offer in the winter time! Whether it’s cross-country 

skiing, skating, camping or snowmobiling that tickles your fancy, 

we’ve highlighted some pretty “cool” activities that will keep 

you and your loved ones busy all winter long. 

For more winter activities and itineraries, please visit: 

explorethebruce.com/winter or follow us on:  

facebook.com/ExploreTheBruce.

Choose your favourite itineraries
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      Outfitters
For all of your winter equipment, 
gear and clothing needs, 
whether you’re renting or 
purchasing, contact:

Thorncrest Outfitters 
193 High Street
Southampton, Ontario
519-797-1608 
info@thorncrestoutfitters.com
thorncrestoutfitters.com

For fat bike rentals, purchases,  
and cycling gear, visit:

Martin’s Bicycle Shop
235 High Street
Southampton, Ontario 
519-797-3200
martinsbicycleshop@gmail.com
martinsbicycleshop.com

For active wear, 
curling gear, hockey 
equipment and 
more, visit:

For active clothing 
and outerwear, 
outdoor events and 
more, visit:

Penetangear
791 Queen Street
Kincardine, Ontario
519-396-7791
info@penetangear.com
penetangear.com

Get out and  

WINTER IN BRUCE COUNTY

Joy Source for Sports
435 Durham Street East
Walkerton, Ontario
519-881-2046
joy@sourceforsports.ca
sourceforsports.com

Suntrail Source for Adventure 
100 Spencer Street, Highway 6

Hepworth, Ontario
519-935-2478 

suntrail@amtelecom.net
suntrail.net
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      Day Trip Idea 
Location: Wiarton, Ontario

      Overnight Trip Idea
Location: Sauble Beach + Wiarton, Ontario
Accommodation: Sauble Falls Bed and Breakfast  
519-422-3304 • info@saublefallsbb.com • saublefallsbb.com

Bruce County is a mecca for cross country skiing, the 
area’s various ski clubs offer multi-level trail networks, 
many of which are groomed. Community Rail Trails are 
also available for skiing, with well-marked routes for 
backcountry exploration.

SKIING IN BRUCE COUNTY

Morning: 
Cross-country skiing
Explore the Colpoys Bay Trails on the 
north side of Wiarton.

Lunch
Head into downtown Wiarton and 
enjoy a hot lunch at Green Door Café.

Afternoon: 
Cross-country skiing
Grab your skis and explore the winter 
magic of the Bruce County Mountain 
Bike Adventure Park.

Hike
Head over to Bruce’s Caves 
Conservation Area east of Wiarton 
and then venture out onto the Bruce 
Trail. Explore the scenic lookouts  
of Georgian Bay and an old 
hermit’s cave!

Morning: 
Breakfast
Enjoy a hearty meal at the Sauble Falls 
Bed and Breakfast before hitting the 
trails.

Cross-country skiing
Rent cross-country skis from  
Suntrail Source for Adventure in 
Hepworth, then set out on the  
Sauble Ski Trail loops.

Warm up
Warm up at the Sauble Ski Club 
Chalet with a free hot apple cider.

Lunch
Head into Wiarton for a hot lunch  
at Dockside Willie’s overlooking 
Colpoys Bay. *Check website for 
seasonal closures. 

Afternoon:
Shopping
Stroll in the downtown of Wiarton to 
locate some unique local treasures.

Bluewater Park to Spirit Rock 
Begin at Bluewater Park and 
snowshoe or hike the beautiful Bruce 
Trail along the shores of Georgian Bay 
towards the Spirit Rock Conservation 
Area. Bring your camera along to take 
advantage of the lookout and ruins of 
the Corran.

Fuel up
Stop in at Pizza Delight on the Main 
Street of Sauble Beach.

Warm soak
End the day with a soak in the hot tub 
at the Sauble Falls Bed and Breakfast.
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Add the Ontario Federation of Snowmobiling Clubs (OFSC) 
District 9 to your winter bucket list! The Saugeen River Trail is a 
beautiful inland route that makes for a perfect day trip, with scenic 
loops through woodland and fields.  
 
Beginning your trip in Walkerton, you’ll follow R400 north until 
intersection 303, then head west towards Paisley. On arrival in Paisley 

grab a coffee and hot breakfast in Back Eddie’s before travelling on. 
Once you’ve had your caffeine fill, connect on the B108 to head north 
to Southampton. When you arrive at intersection 181 head west into 
Southampton for some lunch at the Outlaw Brew Co., here you can try 
one of the best burgers around!  

Once you’re ready to hit the snow again, head back to intersection 181 
and head east towards Tara, where you can stop for fuel. At intersection 
184 reconnect with the R400, which will take you south, back to 
Walkerton, or continue onwards to Mildmay. If Mildmay is your pick, be 
sure to stop and try one of the best butter tarts in Bruce County at Harleys 
Pub and Perk, or pick up some fresh cheese curds at the Mildmay Cheese 
Haus on the main street. To get to Mildmay, head east at intersection 
213, south at intersection 210, west at intersection 269 and then south at 
intersection 281. From Mildmay follow R400 north, back to Walkerton to 

relax after an exhilarating day out on the trails!

There are a number of variations to this route.  
Visit explorethebruce.com/snowmobiling for more ideas. 
 
Maps and Permits:

Before you head out, visit ofsc.on.ca to check the 
interactive map, locate parking, and to purchase your 

trail pass.  You can pick up a trail map at any Visitor 
Centre or clubhouse in Bruce County.  

Or request a trail map by contacting  
Explore the Bruce at 1-866-268-3838 or  

info@explorethebruce.com.

Ride over 2,000 kilometres of beautifully groomed trails in the 
Peninsula, Lakeshore and Interior regions of Bruce County. The 
majestic scenery of the Niagara Escarpment, lakeshores, rolling 
farmland, and bush trails await you. 

      Day Trip Idea
Location: Saugeen River Trail
Distance: 170 kilometres

SNOWMOBILING IN BRUCE COUNTY
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In the morning, rev up your sleds 
and travel north. Experience 
endless kilometres of pure beauty, 
while riding through dense bush 
trails to scenic bluff lookouts on the 
Bruce Peninsula tour. 

Trail Permit Fun Facts:
Snowmobile Trail Permits are a must. They  
are available for purchase online only at:  
ofsc.on.ca. Permits are critical because they 
help fund trail development, maintenance 
and grooming in that immediate area. Every 
dollar that you spend on your Snowmobile Trail 
Permit for seasonal or multiday
use is directed back to the clubs.

      Overnight Trip Idea
Location: Lion’s Head, Ontario
Accommodations: Taylor Made Bed and Breakfast 
519-793-4853 • taylormade@bb-bruce.com • taylormade.bb-bruce.com

Morning:
Breakfast
Start your day off savouring the 
best European breakfast on the 
Peninsula, at Taylor Made Bed  
and Breakfast.

Trails
Head north on the trails to  
Stokes Bay and Clarke’s Corners. 

Lunch
Go back to Lion’s Head for a 
home cooked lunch at Marydale’s 
Restaurant.

Afternoon:
Harbour view
Hike down to the harbour to check out 
the Lion’s Head Lighthouse. Use the 
viewing platform to get a close up view 
of the Escarpment.

Trails
Take the sleds south of Lion’s Head 
to Barrow Bay and out to Rush Cove. 
Capture scenic lookouts over Georgian 
Bay and the rolling countryside. Head 
south from Hopeness and then west 
over to Howdenvale. Loop back to 
Lion’s Head through Ferndale.

SNOWMOBILING IN BRUCE COUNTY

Warm Up
Head back to Taylor Made 
for a hot tea and a soak in the 
hot tub.

Dinner
Enjoy dinner at the delightful 
local favourite, the Lion’s 
Head Inn.

Best necessity tear-off piece
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Side note:  
Create small pads of handouts like 

this, which measures about 4” x 5.5”

Best marketing idea
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Bottom line

• Professional photography - worth a thousand words: 
evoke emotion. 

• They closed the sale. 
• USEFUL | HELPFUL: the key ingredient to every one of 

these. Details, details, details. 
• The easier you make it, the more likely you are to close 

the sale.

www.DestinationDevelopment.com

Connect with me

linkedin.com/in/rogerbrooksintl

@Roger_Brooks

facebook.com/RogerBrooksIntl/

@INSERT ROGERS INSTAGRAM



www.DestinationDevelopment.com

For more how-to resources join us at 
DestinationDevelopment.org

Here’s to your amazing printed materials!


