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Oatman, Arizona Population: 300
On old Route 66
Wild burros downtown: dozens

Timing:
Starting slow
Local and regional travel | day trips | overnights
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Timing:
Your shoulder season (this year) could easily become
yOur peak-season
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Cost.
Keeping it affordable | less expensive alternatives
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Travel means:
By car (avoiding airports, planes, trains, busses)
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Travel means:
R\entals & sales.all-time high
Now a $50 billion industry
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Purpose:
Reconnecting with frisnds and family
Getting outdoors
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Activities:
Hiking | biking | canoeing | kayaking | photography
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Discovering new places
Re-discovering our own backyards
Less crowded parks & recreational lands
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Self discovery:

Trying new things
Learmning photography | stand-up paddle boarding | shooting ranges
fishing | RVing |
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Good news: "
The rural areas have a great opportunify to Capture
new tourism spending M

Your marketing plan

o WHERE: geography

e WHO: demographics
e WHEN: seasonalty

o \WHAT: actvies

e HOW media sources
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WHERE

identify your primary geographic markets

THE PRIORITY LIST

1.Getting people to stop
2.Day trips: 45-minute drive each way

3.Weekends & overnights: 2 to 2.5 hour drive
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WHO

the demographic markets

T HE PR |

1. Your locals and their guests
2. Outdoor enthusiasts: hiking | biking | boating | photagraphy
3. Enthusiast clubs: birding | biking | kayaking | camaping | car

4., Campers and RVers
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1. Each weekend (locals and their visitors)
2. Over the next two weeks (day trip market)
3. In the next few weeks to a month (overnight market)

4., Your shoulder seasons (overmnight market area)




WHAT

you're marketing

THE PRIORITY LIST

1.What activity, specifically, makes you worth a
special trip?

2. Up-to-the-minute information needs to be
available on your website (weather, health,
who's open, who's closed)

3. Make pricing transparent (if there's no cost,
promote that)
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romote your Unigue Selling Proposition

28 LEISURE Travel
dream: Wandering storybook Dubrovnlk

This week’s

Getting the flavor ol..

Wiscommln's cireus sapitsd

Travel LEISURE 27

This waek's dream: Oman, a peacetul Widile Enstemn retrest

Hvada's perdiest brochet




Create the “Very Best of” brochure

Promoting Your
“Anchor Tenants”

Presented by Roger Brooks

DestinationDevelopment.org
Video library
Tourism Marketing




14 of the best hidden
gems for dining, shopping
and enfertainment
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Marquette:

1.“Own” Kanopolis Lake State Park
2. Promote it whenever you get the chance
3. Then give people a reason to visit Marquette
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Buffalo Tracks Nature Trail







ToHwy 4  Main
Entry

WALKING, BICYCLES, GOLF CARTS ONLY (No Other Motorized Vehicles)
Please Clean Up After Yourselves & Your Pets




eTrailLink Qo

Tip: In your ph‘o,togfaphy: always include people









47,000
35 minutes

O 3 Daytrip/market

13,000

390,000
1.25 hours

54,000
1.5 hours

O

126,000
2.5 hours

Overnight|market

Create half-day and full-day detailed itineraries

they can download from your website




Seattle In One Day -

top attractions-Pike Place Market
ture Park-open early, s0 you sho
as possible. For visitors,the fact
blocks from the waterfront makes
this town fairly easy. Late in the

nto the city’s history, you'l visit

home to Seattle’s most familar i

12:45pm
Alki Water Taxi

Head to Pier 50, where you can catch
Bay to Alkin West Seattle. The view back
Seattl skyline is beautiful. Remember tg
you get on the boa; you can ride back a
having to buy another ket

Start:
Walk ortake a taxito the Olympic Sculpture Park.

7:30am
Olympic Sculpture Park

Setat the north end of the waterfront and home to mo
sculptures by Alexander Calder,Claes Oldenburg, and il
Serra, this multlevel park s the most beautiful open spa
Seattle. There are stunning views across Puget Sound tof
Olympic Mountains, native-plant gardens, and a tiny
beach that looks as wild as any beach on the Olympic Pa
Walk south along the waterfront or catch the free Watef
Streetcar bus) o Per 59 and the Pike Street HilClimb.
Travel Time: 15 minutes walking

Park Hours: Open daily 30 minutes prior to sunrise; o
minutes after sunset

9:00am
Pike Place Market
Atthe top of e hillcimb stair, you'l find Pike Place

Seattle’s sprawling historic market complex.Grab a grary
latte at the first Starbucks that kicked the whole espressé

throwers. By midmorning, the markets rts-and-afts W
are usually set up and you can shop for distinctive gifts
souvenirs. Wander through the dark depths of the mark
search out unusual specialty shops.

Take the Pike Street HillClimb back down to the waterf
Travel Time: 10-15 minutes walking

Hours: Breakfast 6am

Fresh produce and fish: 9am

Merchant hours: 10am - 6pm

Restaurants & bars last call: 1:30am

el 206/938-0972
Take the water tax back across Elott 63
from the water on Yesler Way.

Fare: $4/adut and youth
Crossing time: about 10 minutes

Summer schedule: departures every hal
630pm

Winter schedule (Oct 28-April 6): depa
from 6am-8:30am and 345pm-6:45pm

Travel time: 5 minutes walking

1:30pm
Pioneer Square & Seattle Undi

Historic Pioneer Square area is where Sed
the 18505.Today itis one of the citys onl
its tree-shaded streets are lined with b
after the Seattle fire of 1889.

Underground tour office: 608 First Avey
and Yesler Way

Tolearn more about Seattle’s early histof
on the seamier side offe and the city's
the fire of 1889, take the Underground T
the comer of First Avenue and Yesler Way
alittle fun and paints an interesting pict
who founded Seatle. Be forewarned thal
appreciation for bad jokes and should
musty basements,

Cost: $17/adults, $14/Senior & Studenty
Tour length: 90 minutes

Head to the comer of James Street and!
afree bus through the Transit Tunnel to

ROGER BROOK!

s beneath the Westlake Center shopping i
an take the monorailstation at Pine Streefs
90 tothe Seattle Center.
Monorail two-way fare: §5/adult, 52/youth

Travel time: 5 minutes walking

3:30pm

Seattle Center

Builtforthe 1962 World's Fai this 74-acre
heartof Seattle and the ity premier fomil
Centeris home to the Seattle Opera, the Pa

bizarre Frank Gehry-designed building thaf
(the Experience Music Project/Science Fictig

3:45pm

EMP/SFM (Experience Music P

Fiction Museum)

IFyouire a rock-musi orscience-fiction fa

museum. I nside a huge blob of color

meleck-down electric guita. fyou'e not in

inside, a least stroll around outside and ma

sweeping lines and colorful exterior

Cost: (Buythe tickets online to save a fewlB
Adults (18-64) - $20/reg, $15/online
Youth (5-17)-$14reg, $12/online

Hours: 10am-Spm daly

5:00pm
Space Needle
Of course, a visit to Seattle it complete
elevator o the top ofthe Space Needle. F
deck, 520 feet above the ground, you haves

waterIfits summer and the sun i stilshi
pick out the route you followed during yout

>

11:00am
The Waterfront and The Seattle Great Wheel

shops,ish and chips counters,and on a clear day, the view
across Ellott Bay to the Olympic Mountains is unforgettable.

is per o
Kids love Pirates Plunder and weirdness abounds a the Ye Old
Curiosity Shop. The real stars of the waterfront, though, are the
Seattle Great Wheel the Seattle Aquarium and, of course, the:
Olympic Sculpture Park.

Seattle Great Wheel
Tickets: $13/adult, $8.50/youth (ages 4-11)

‘Summer Hours July - September: 10am-11pm Sunday.
Thursday; 10am-midnight Friday-Saturday

Winter Hours October - June: Monday-Thursday 11am-10pm;
Friday 11am-midnight; Saturday 10am-midnight; Sunday 10
pm

Seattle Aquarium
Located on Pier 59 onthe Waterfront

Tickets: $21.95/adults, $14.95/youth (ages 4-12)
Hours: 9:30am-5:00pm daily

Travel time: 5-10 minutes walking

12:00pm
Lunchat lvar's

Head toward Pler 50 and stop at var' Fish Barat Pler 54. You
Chips or their Ch I

‘quaranteed to be fresh. Find a place tosit i either the covered
area, or brave the Puget Sound breeze, it outside and feed the.
seagulls.

Ifseafood is't your thing, there are a couple dozen other
restaurants al within a five minute walk.

Travel time: 10-15 minutes walking

ROGERBROOKS )

9pm. I you're here at a time of year when the sun sets early,
youll get to enjoy the city’ twinkling lights.
Cost: $12/person
Hours: Monday-Thursday 10am-9:30pm
Friday-Saturday 9:30am-1030pm
Sunday 9:30am-9:30pm

From Seattle Center, take the monorail back to Westiake Center

Place Market betuween Virginia Street and Stewart Street.

5pm
Pike Place Dinner at The Pink Door

Make your reservations at The Pink Door ahead of time at www.
thepinkdoornet!Finish your day back at Pke Place Market. By

and the shops are closed. However, some of the city's best

musicalact at The Pink Door. This delicious ltalian restaurantis
ambience.

and the Lasagna are great entrees.

ROGERBROOKS

ROGERBROOKS




45-minute drive
Local residents

Day trip residents
Pass-through visitors
Outlying area residents
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Asotin, WA




Thingys To Do
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"' Visit Lewis Clar’tf Valley

Clearwater & Snake ,' Sy R § =

River National X me Y ke oo T
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of the Lewis Clark 4 ' e
Valley” brochure ERER

2. Sample half-day
itineraries




Bike the Valley
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HELLS GATE STATE PARK

The park
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HOW

what media outlets to use

THE PRIORITY LIST

1. Local marketing to friends & family: Facebook

2. ltineraries from local residents
3. Local press partnerships:
1. Local utility billings
2. Local paper | radio | public access TV
3. Local clubs & auxiliary organizations
4., Street banners
5. Gateway signs
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Create and distribute your Best Of guide

>
B -:x:; |
orth Platte

Lincoln County Convention & Visitors Buseau
www.VisitNorthPlatte.com

308-532-4729

Monday ~ Friday: :00 AM 10 6:00 PM
Saturday & Sunday: 8:00 AM fo 6:00 P

e

[




| VWork with your auxiliary
organizations. They can be
3 & good funding source

The Bruce Peninsula, Ontario
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Where to distribute your Best Of guide

City or town hall

Local library

In brochure holders at local attractions, trail heads
Chamber of Commerce

Local restaurants and retailers
Local museums and historical sites
Public restroom facilities

Health facilities

Colleges

Visitor information centers

Sports facilities




Gig Harbor, WA

7

Engage your locals & visitors:
Road banners | at gateway signs




SIGN UP NOW
. T MOTSOCCER.COM
Wed. MAY 2088

Call 3720005

Share what you love best about our town! #lLuvMarquette n '@'
Share what you love best about the valley! #ILuvLCValley n (0),

=

ost & Panel




WELCOME 70

SEDONA

Share your experience #visitsedona

7T

Engage your locals & visitors:
Have them post what they like best about the town or area
on their Facebook & on your Instagram account




SUMVALLEY  Gobbiiacs «  man s siar a

You're Only 7 Hours Away!
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WHY INSTAGRAM SHOULD BE
YOUR NEW BEST FRIEND

Presented by Roger Brooks

Destination development.org

Video library
Tourism marketing
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Engage your locals & visitors.
tineraries from locals

1. Get on camera for a fun little exercise

2. Download the PDF (left) and print it out

3. Then ask seven questions




Where will me and my partner have the best dining experience?

Where should we go for some nightlife?

Where can we get gourmet items for a picnic?

What is the one thing we MUST do while here?

Where can | get the best dessert? Name the place AND the dish.

Where can | take the best picture that says | was really here?

Where can | get something locally made? A gift or great souvenir?

]
||
||
||
|

Have them snap a picture of their list and
email it to you

. Then add them to your website and
social media accounts

. They can do this for different travel
groups: Families with young kids,
couples, friends, or by season.

. Showcase one each week on Facebook,
with photographs.




Destination development.org
Video library
Tourism marketing

T

Engage local media.
Photography contest | Instagram stories & photos
Newspaper | Radio | Television




VWaahto do

Create a phetography campaign:
‘Re-discover Your Own Backyard”

Wigls\ « &

Promotelthe T2-day photography.challenge




[0] OUTDOOR

12-DAY BACKYARD [@]ereoce
PHOTOGRAPHY CHALLENGE 12-DAY BACKYARD
PHOTOGRAPHY CHALLENGE

When you shoot the the day meaning during suiss and sunsst hours. you have e 2l
0 shoot beautful. soft ight that usual ields o y ve photos. But. what about
dlay hours You cansilshoot uring the middle oF the day too. For example, cloucly

1o shoot water festures all day long. Cear blue skies can palr ealy el i u

Outdoor adventures can take place und brigh

ermission to Slecp in and cat dinmer at a noTmal hour, Only shoot during the middle of the day.

Backlighting occurs when you point your camera directly toward a source of light, whether its the
sun. a street lamp. or a relatively bright portion of the scene. This effect causes the subject to
from behind. making s finges sesm o glow fom viin, When used properl. backlighing

g translucent. such as leaves or hai

Pattars are s big part o shaoting compaling and crestive compositons i autdo
The best part about including patterns nt idoor photoaraphy is that you ean terally
photo n ¥ any point o terns can also be enort
subjects like grand landscapes of mountains or iny macro details of the outdoors. The number o
thing o remember when photographing patters i that you need o lock sistency. One shl
r Consistent and recuring shapes ate patterns. When you
P for pattern n pature Just rementoer that when Jodre
on a composition. think of shape repetitions!

Whenyou think about outdoot photograhy.an image shot with 3 wide-angl ens that ncludes.a

e foreground element might come to mind. Its important n rget that telephoto lenses
Can 2150 b0 3 8r0n en t rate campeling outdoe! patos of nature.Using a elephote ans to
secludosubjects ither by lacing thern agains negative space. ol colors. o eveusing a wide
aperture can make simple subjects in a scene stand out and give a location conte

Although you don'tnaed t Inclue o fregrour in avery photograph you make.you wilfind i

foregrounds add considerable depth and punch mpositions. When you use a foregroun

[ helps extablish 2 ssual relationthip between the bottom of the photoaraph and the top,

is Important for leading the viewer's eye into the scene. In today's

the arstc use of foregfounds i your Potograph. Ty Using & wide-angle 1 creats a comp

hat juxtaposes foregrouind and background so you can get feally close to a oreground element
gerate its importar to the background.

‘aphy offers a virtual ‘blank canvas and a chance to make unique images. During
wilght ong exparres allow the ,,mmw, her to “paint” across the image frame sing mov
35 clouds or waves. Other atifcal ight sources may be usefu orlight pa
S5 adnight lamter tes carcles ght For long exposures you nieed a remote cle
shutter cable with e’ Bulb setting for exposures (o
seconds, and turn on your camer: sure n on feature (although thi il double
o as pocsioe inta the camers.ues e wides

Nacural designscan be aiffct gerve of phtographytoshoot Trey s bt reatond atract

ences. When you's starting out shooting hatural desd
e that create b ters and contrasting tones Fihere’s an

Use #0PGbackyardchallege when sharing your photo on social media! a technique n't come easy to e and may take some pi

ground as you'e looking for desighs. You may be surprised at what you see under yo

Use #0OPGbackyardchallege when sharing your photo on social media!

[ outooon
12-DAY BACKYARD @] ampoon puo;gg::psuﬁlcg::ﬁbsucz
PHOTOGRAPHY CHALLENGE

Evervone knows you should get a clearview ofyour sublct when making @ photograph fight
s the best vew. Instead,ry shooting through ot
o Tis an be fur . orkw

You can achieve black and white photos sither through camera settings.or computer programél
hether you should make such a conversion deper a
right.youll lose a ot of visual warmth and depth by
sun's covered by clouds and the ighting s wht photographers often cal 1Imp g
will lend itself well to bi white. Creating a plack and Wi
Photo makes yout conttas grow sharper, making your photo look ficher
keh? Technically the word “bokeh quality blur of out-of-foc
Photograph produced by s lons BUt Mot Photographers these days e6m t s the ter o 1
the blur itself. So who am | to deviate from the prevailing evolution of photography terminologyl
bokeh effect is most pronounced when you se points of light for your out-of-focus subjects. Thel
bright ighih s can o city lghts ot ight.specular RShiights on sun it waves, or ever sunit Ml
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\J/"JJ;M has. nahcm, our subject. Therefore. tripod & posiioning (s crtical vau aso want To see more great photography guides like
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will you want to shoot various exposures using different white balance settings to achieve the i
curate colors. For maximum sharpness, the goal Is to align your camera lens on the same vist

plane as what you are shooting. Improve
your skills and join our community to

Use #OPGbackyardchallege when sharing your photo on social media! share your passion for photography!

© Outdoor Photography Guide | outdoorphotographyguide.com

videos, make sure to visit us at www.




Join the photography challenge! ILuvMarquette.com n ‘@'

Consider promoting the Marquette (or Lewis Clark Valley) Photography Challenge:
- In utility billings (water, sewer, garbage, electricity. ..)

- On the city or town’s website

- Chamber of commerce or tourism website

- Economic development

- At schools (get your students involved!)

- Local press: radio, newspaper, etc.

- Give prizes if you can afford it. Perhaps a free meal if not cash

OutdoorPhotographyGuide.com
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This creates buzz.
Photography contest | Posting your hashtags
Locals AND visitors sharing their experience
spreading the word that you have something great

THE FIVE MARKETING PRIORITIES

Narrow your geographic marketing areas (concentrate your efforts & your funding)

Promote: 1) reconnections with each other/nature 2) Re-discover your own backyard
: 3) Try something new 4) promote to RVers (rural areas particularly)

Create the Best Of brochure: promote your anchor activities & businesses and
get it out there | online | brochure holders | kiosks

Involve your local residents and drive-through visitors in your marketing: promote
hashtags, photo contests, share their experience with their friends & followers

Promote your shoulder seasons to take advantage of pent-up demand. Promote just
a week to a month in advance. Keep your websites & newsletters up to date.

@Sl el
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: Visiting friends and family
(wait until 2021)
(outdoors | rural | reconnecting)

Priority:

¢ \While locals are “thinking local® make them your marksting partners
e [t will build-community pride

e [t will keep the money closer to home

o [t will build support for your efforts;. tourism & downtowns

e [t will save you thousands of dollars

This is really a public relations-program:
You are engaging people to talk-about you in a positive light.

e Photos really are worth a thousand words

e For every dollar you spend on PR you'll see a $3 retumn
e Best form of advertising: Word of mouth

e Target “influencers” (See the Instagram video)




Here's to creating an effective marketing program for very few dollars

For more how-to resources join us
DestinationDevelopment.org

< Destination Development




