
The Five Most Important
Tourism Amenities

You Need to Have Right Now

Primary attractions  
The reason we travel to a destination 

Complementary or secondary attractions or activities  
The other “must do” activities in the area 

Amenities  
The small things that ensure a great experience, 
a great social media boost, & awesome reviews



Primary attractions | Attractors

Visiting friends and family



Business | meetings | sales

Conferences | Trade shows



Theme parks & attractions

Primary recreation



Primary recreation

Complementary activities



Mt. Rushmore

What else do you have for us?



Crazy Horse Memorial

Custer State Park



Deadwood

Badlands National Park



Reptile Gardens

Pirate’s Cove Mini-Golf



Main Street Square

And while you’re here…



Shopping, dining, entertainment

Downtown Bracebridge, Ontario



Local museums | historical sites | history

Plimoth Plantation



Local trails

Performing arts



Farmers markets

Complementary activities account for 
80% of the non-lodging travel spending

Note:



Primary attractor
Complementary “must do” attractions
Other activities (down time)
Supporting amenities

Amenities
The mundane, but necessary, things that create a positive experience 

and make you a sustainable visitor destination



Amenities
- Lodging* 
- Public parking 
- Public transportation 
- Sidewalks  
- 24/7 Visitor information 
- Public restrooms | washrooms 
- Fuel, grocery items, drug stores 
- Wayfinding signage 
- Downtown benches & beautification 
- ATMs 
- Drinking fountains

- Best of brochure 
- Activities Guides 
- Maps & apps 
- Bike racks & rentals 
- Shade trees 
- Parks & playgrounds 
- Picnic benches 
- Street vendors 
- Winter fire pits 
- Walking | jogging routes 
- Trash & recycling cans



Stephanie Inn | Cannon Beach, Oregon

5The Top 5 Most Important Amenities
in order of importance



AMENITY

1
Local experience add-ons: 

public & private

Downtown parks



Open air plazas

Jogging routes & maps



Beach or water-based destinations

Changing rooms



Showers

Vendors: 
Sunscreen 
Hats 
Flip-flops 
Shade umbrellas 
Drinks 
Snacks 
Beach chairs 
Kites 
Towels



Trash & recycling cans

Winter destinations



Ski rentals & equipment

Fire pits downtown



Vendors: hot cider, chocolate, coffee

Trail & climbing destinations



Kayak & canoe rentals



Bike rentals | bike share

Vendors with trail or climbing gear



Trail maps | app

Make sure your trails are listed on AllTrails



Camping destinations

RV dump site



Fresh water filling stations

Vendors with camping gear | firewood, etc.



Make sure your campgrounds are listed on Campendium

Shopping | dining destinations



Merchants open after 6:00 pm

Curb appeal can account for 70% of first time sales



Think benches

Can you tell me what’s in 
any of these shops?



How about here?

Or here…



Canm
ore, Alberta

Blade signs

Destination development.org 
Resource Center > Video Library 
Downtown revitalization & development



Everyday needs







Who takes the lead:
The business community | chamber of commerce

AMENITY

2
Convenient 24/7 visitor information



on-wall 24/7

The Bruce Peninsula, Ontario



Wickford, Rhode Island





Side note:  
Create small pads of handouts like this, 

which measures about 4” x 5.5”

Who takes the lead:
Local tourism office 

Partners: Downtown | Hoteliers | Airport | Municipality



Destination development.org 
Resource Center > Video Library 
Tourism Development

AMENITY

3
Public restrooms | washrooms



YOUR TOWN
The 25 Immutable Rules 

of Successful Tourism

Roger A. Brooks & Maury Forman

AN AMAZING DESTINATION

The 20 Ingredients of an Outstanding Downtown

Razor sharp focus 
Food, art, entertainment, antiques, 
wine, nightlife...

The Action Plan 
Your to-do list from A to Z. It takes a 
whole community to win.

Critical mass 
10 eateries, 10 retail shops, 10 
open after 6, in three blocks.

Anchor tenants 
Shops, restaurants, activities 
people will travel for.

Consistent hours 
Businesses open common days  
and hours.

Living, staying downtown 
Condos, loft apartments, hotels,  
and inns.

Pioneers with vision 
And patient money, who take the 
chance and make the investment.

Just one block 
Concentrate on creating one awesome 
block. Your demonstration project.

Four hour parking 
Better yet, all-day parking within 
two blocks.

Public restrooms 
Relieved shoppers and visitors 
spend more. Open after 5:00!

A Programmed Plaza 
250 days of activity a year. Retailers 
will follow - in droves.

Community gateways 
First impressions are critical. Add 
directions to downtown.

Way!nding system 
Vehicular & pedestrian way!nding, 
pole banners, visitor info kiosks.

Downtown gateways 
Create a sense of place and sense of 
arrival. You’re here!

An Intimate setting 
Just one tra"c lane each direction 
and crosswalks every half block.

Blade signs 
Retail signs perpendicular to tra"c. 
Consistent height and width.

Sidewalk cafe dining 
Beauti!cation, umbrellas, lighting = 
incredible ambiance.

Curb appeal 
70% of !rst-time sales come from 
curb appeal. Beauti!cation pays!

Constant activity 
Activities and entertainment. Bring 
downtown to life!

Give downtown a name 
A name makes it a destination, not 
a geographic designation.

www.RogerBrooksInternational.com QR code to watch the video
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Public restrooms are important:
Relieved visitors spend more

Top three reasons for 
stopping along a trip: 
1. Restrooms 
2. Food 
3. Fuel



Gig Harbor, WA

Once a person gets out of the car, there is a 60% greater chance of them spending money



Who takes the lead:
City or town 

Partners: Downtown

Romtec Inc. | Roseburg, Oregon  

Sierra model 2003 - $11,000



Destination development.org 
Resource Center > Video Library 
Tourism Development

AMENITY

4
Convenient & well-marked public parking



Parking rules: 

• Make lots easy to find (directional signs) 

• Provide all-day (at least four hours) parking areas 

• IF you have two hour parking include signage to 

all-day parking areas 

• Limit parking to two time limits (2-hour, all-day) 

• Location: Within two blocks of the primary draw 

• Include pedestrian wayfinding from the lots 

• It doesn’t have to be free…



Who takes the lead:
City or town



Destination development.org 
Resource Center > Video Library 
Downtown revitalization & development

AMENITY

5
Wayfinding (directional) signage



Directional signage | wayfinding



Directional signage to your: 
- Primary attractions 
- Secondary attractions: parks | trails | historical… 
- Municipal services: police | fire | medical 
- Downtown | districts 
- Amenities: Banks | ATM | restrooms | parking…

G
re

en
vi

lle
, S

ou
th

 C
ar

ol
in

a



pedestrian

Pedestrian wayfinding
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In-vehicle…

..or wayfinding apps are not a 
substitute for wayfinding signage



Who takes the lead:
City | County | State or province



Destination development.org 
Resource Center > Video Library 
Tourism Development



AMENITY

5 Directional signage - wayfinding (vehicular)

AMENITY

4 Convenient public parking (within 2 to 3 blocks)

AMENITY

2 24/7 visitor information with brochure distribution

AMENITY

3 Public restrooms in spending areas (all day & evenings)

AMENITY

1 Local add-ons that will give you awesome reviews

For more how-to resources join us 
DestinationDevelopment.org

Here's to creating an rewarding & sustainable visitor experience



Wednesday, March 18th 
8:30 Pacific | 8:30 Arizona 
9:30 Mountain 
10:30 Central 
11:30 Eastern 
12:30 Atlantic

The Five Fastest Growing
Tourism Trends
And how to best tap into them

YOUR TOWN
The 25 Immutable Rules 

of Successful Tourism

Roger A. Brooks & Maury Forman

AN AMAZING DESTINATION

Totally re-written and updated 

Available now on amazon.com 
Print edition: $39.95 
Ebook edition: $9.99


