Increasing Retail Sales
Part Il

Presented by Roger Brooks

Destination Development
Association

seven Things You
Can Do to Increase
Your Retail Sales
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Remember

Marketing will bring customers to you just once. Period.

The ONLY thing that brings them back is:
YOU! And your staff
The products or services you sell
The experience: the setting, ambiance, and
atmosphere you provide:

1The ldea Book - Part |
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Shawano, Wisconsin
(population 8,500)

Sunnyside, Washington
(population 16,500)
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Loose leaf teas

Virgin olive oils

Balsamic vinegars

Dried pasta & gourmet foods

Kitchen gadgets
Wine & liquors
Cheese

Craft beers
Home decor
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Home decor & accents
Gifts
Bath & kitchen goods

Clothing & accessories
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Eight more ideas that can increase YOUR retail sales

Some that Lori, Abby and Chelsea are doing great at,
and some they:-might want to.implement to go the next step,
with a few other examples tossed in the mix

V

1

Secome a "brick-and-click’ shop

You should be seling online




Quick facts

e (GenXers shop more online than Boomers and Millennials
® 12% of all retail sales (worldwide) via online sources (2018)
¢ #1 reason for shopping online: 24/7 access

¢ 51%: Consumers trust companies who make it easy to reach the
people behind the company.

® 61%: Smart phones used for retail site visits
® 68%: Of online purchases are by men (that's right, men)

e

Build your business 1
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Other e-commerce platforms

e BigCommerce (the other biggie)

e \WooCommerce (A WordPress platform)

¢ \Wix (integrates with Facebook - so far)

e Square (free, but basic, single-page store)
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TEAS FOR

EVERY OCCASION

Welcome to
I'he Stock Market

Shop by Calegory
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e You can hire professional assistance
® You can use a creative high school or college student
e \Work with your community college or local university

¢ Bring on an inter

® Hire a part-time contractor

e You can do it yourself, dedicating one week to setting it all up
* And then perhaps two to four hours a week
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‘Shawano Stock Market offers a large assortment of high quality loose
leaf teas, largest selection in Northeast Wisconsin of Ultra Premium
extra virgin olive oils and fine aged balsamic vinegars, air dried pasta

and gourmet foods, Himalayan salt tiles, and a unigue selection of wine
& liquors. Complete your shopping experience by browsing our antique
and home decor showroom, sure to find a one of a kind piece!”




Www.google.com/business
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Choose a way to verify.

& and ref

’ ', (509)515-0950

@ None of these work for me
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Use Google's Retall Todls

https://www.google.com/retall




Start with the basics




Merchant Center

» <
wor
Zoomer Zuppies Spot =
$39.99

More golutions to build ARG
your rétail business

& Google Merchant Center  «  Home

A\ Floave verity snd claim your welrsrs URL. Ukl you 00 50 yeur cnliie DRoSUTss will not 5008 1 the 3021Ch Il

howing up on Google.
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Use social media to sell your products:

~aCen0O0K
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Use social media to sell your products:

Nnstagram
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SHOPPING ON INSTAGRAM

Your Visual Storefront

Simple content crvaton

SHOP ON [N p—

INSHRCAAM

artis barest aod suey pussiive

* Shopping in Instagram Stories

Instogrom

HOW TO SET UP SHOPPING

ON INSTAGRAM

Step 1. Check that your business and account
fulfill these requirements

Stop 2. Comnect your Instagram business
profile te a Facebook cataleg

Opten i antw o O B Ve » ot 37 B Mraget




* Step 3. Your acceunt will be reviewed

Step 4. Add product tags or stickers sn
Iestagram

o st o b

Step 5. Create a shopping pest or story

FAQs

Q: Can | tag produsts and peapéa In  yost? & What s the “Shap” dutton on o butiness
o

T, n shoppig on Iustogram svalable with pobd
s

@ What Iivights ase available far sbopping?

Qi Can | proview fead pasts sad save as dratt?

@ 1 kawe 3 glodsl sudieace, Now shoald |
levarags shappiag on instagram?

Q: Way |5 the product | want 1o tag ks my
Instagram past a0t appearing?




g stock et (R




Wg«?gﬂf7
50% *
OFE U
(’JM

& 0 {li '/
[ SHOP NOW |

1 \ ..\
2 @ | = N
[_FIND ASTORE | u \ L

< downeaststyle

’ 2,284 641K 27

Downeast Home & Clothing

downeaststyle

downeaststyle

DOWNEAST

Tolix Bench Il

Tolix Bench Il

Description

More Posts Like This | CV0%. freve for femiany




10:56 7

10:56 7 10:56 7

Photo .

@ conrcastyie

Photo downeaststyle Losding
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DOWNEAST

(\# ociman Betied
AT oress

Doiman Belted Dress

198 likes

Photo

Glass with
Stainless Base
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310 likes
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You can also sell through Pinterest
(Especially good if you cater to women)

And don't forget TripAdvisor!

(The top site - in the world - for visitors)
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Offer advice, tps, tricks & ideas

YouTube | Other Social Media | Emall Marketing | Your blog




RE-BRANDING
SUCCESS STORIES

Presented by Roger Brooks

The Missouri Star Quilt Company story




Gary Vaynerchuck
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STARTS THURSDAY, JAN‘UARY 24TH AT 10AM
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l"* B/ WOST CPCWINECLUG N THE WORLD
SECENE 2308 4 BUTTLES EVERY NOWTH

Shop by Category

& WIS WILL EXTHERBE AN ISCREDIBLE DEAL
s 0 ERES N0 O 155 CAN GET
T N

e @

Q Wine Library ™
inelibrary.co

1996-1999: Built the retail business (New Jersey)
1999-2002: Website and e-commerce
2002-2004. Search marketing

2004-20056: Improving the online marketing & sales

2006: Wine Library TV (content marketing)
“Went from spending millions of dollars to spending

no money, while increasing sales by $20 million a
year”




WineLibraryTV
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“mall marketing | Increasing Your

VWebsite platforms ' Online Exposure:
social Media, SEO, and

G
Y e Web Tools for Beginners \

Social media
SEO
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Advertise on Facenook




Page box  Notif

Destination
Development
Association

Destination
Development
Association

WLked v 3 Following v | M Share

Oiuve e

# Create Post

info ang Acs

You are far more powerful

as one loud voice, than
a bunch of smaller
individual whispers. __»
“ = "

Inbox Not

fications nsights Publishing To Ad Center

Advertising Summary for Destination Development Association

You've spent $0 on 0 ads In the last 80 days

People Reached Y08t Engagements

) buil When promot
and awarens wt @ tham, they'rea moi
engage.

All Ads on Destination Development Assaciation

Settings

R one way to help you messure
w engaged peopla are with yo
promations
+




Promote

How would you like to grow your business?

Creating an ad helps got you more of he business results you want

Get a Custom Advel
ot personalized Aun At 4ds that a of time to help you gat batter results

o

Boost a Post Boost an Instagram Post Promote Your Send Message
Button

@ @ o

Promote Your Page Promote Your Learn More Button Get More Website Visitors

)

Get More Leads

Promote Your Page x

Single Image ¥ DESKTOP NEWS FEED MOBILE NEWS FEED RIGHT COLUMN

nale Image

Upload an image or

> Destination Development Association

Browse Library Froe Stock Images sponsored G

Sunnyside's premier home decor and gift shop. A mix of tarmhouse and
fancy. Come visit us!

2048 « 1152

ot @

Sunnyside’s p

formb
-
AUDIENCE
* People you choosa though Targeting Edit
. S & Community Service
Lo -mﬂm, ng In. United States: Sunnyside <50 m) Destination D Assoclati vl Like Page
'R 145 paople like this
oY Like O comment /> Share

BUDGET AND DURATION

Back & By

icking Prom

o Terms & Conaitions | Help Center Cancel m




Edit Audience
Al Men Viomen
25 w 66+ w
§ Sunnyside, Washington mi v X
r
/\ You ence siz2 15 defined. Good |0
Rl ... |
Edit Audience
@ Drop Pin
f )
INCLUDE pooplo w . o INE of the following
> Additionat In t e Déeor Produ
Home Décor Products
asts » Additiona’ Interest t
Kitchen
terssts > Business and |ndustry > De
Interior design
Women's clothing
Your augience size is defined Good job!
Potential Reach:: 100 cople




Promote Your Page

DESKTOP NEWS FEED MOBILE NEWS FEED RIGHT COLUMN

Create New Audieng e DOStination Development Association
= e

decor and gift shop. A mix of farmhouse and

Washingten

BUDGET AND DURATION

Run this ad continue

Community Service
Destination Development Association 1 Like Page
Run this ad untl (G Jan 29, 2019
i 145 geogpie like this

You will spend a total of $105.00. This ad will rur
for 7 days, ending on Jan 29, 2019,

Y Like () comme: £ Share

Remember:

Take advantage of free ad promotions or credits
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cvents & worksnops
(Making 1t experiential)




Shop by Category

Weekly Recipes

) |1

Soacipe: Lurnen Othos OF Recipe Comn & Back Besn
Hiratayn Ses St Screb

3

tomerads Leetcn

Latest rom the Blog

S0 THE STOCK MARKET £8% -

Evenls

January 2019
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o Oraft classes | cake decorating | cooking classes | $40 to $60
e Limitedto 15 people | Includes wine, food, tastings, samples
e Sell out as soon as they are announced

¢ '15% off of merchandise during the class

® OJOne.ecach month

T T

“Brench, vanilla |
MARKE'T




#1. Instagram

#2: Pop-up shops

#3. Facebook

#4. Being a pop-up shop

Pop-up shop events:

e ypically three merchants: food, clothing, make-up, baby clothes. ..
e 2inMay | 2inJune | 3inJuly| 2 in August | 2 in September

e Typically a Friday & Saturday | No charge to the shops

As a pop-up shop
e At regional events, fairs, etc.

BLOOMERANG VINTAGE MARKET




# -
#2 -
#3 -
#4 -
#5 -

#6
#7

#8 -

Develop a “shoppable” e-commerce website (the key project)

Fill out your Google My Business profile (no cost)

Use Google’s Retail Tools (you set the budget)

Use social media platforms to sell your products or experiences: Facebook (no cost*)

Sell using Instagram (no cost*)

- Offer advice, tips & tricks: Content marketing! (little to no cost)

- Advertise on Facebook (you set the budget)

Make your store experiential; events and activities (some cost / revenue generator)

* Comes with Shopify, BigCommerce and, some other e-commerce platforms

imw

REMEMBE R,}
'THERE ARE
INO MISTAKES,
|ONLY LESSONS
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ccess of your retail sh
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For more how-to resources join us at DestinationDevelopment.org




